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LEGENDAl^Y BOAT PROTECTION 




WELCOME TO JUST ANOTHER DAY AT THE OFFICE. 

You make tough jobs look easy. We know something about that, 
too. Shell Rotella® T Triple Protection® engine oil is built for the 
hardest work. It gives you up to 22% reduced iron wear, so your 
engine stays protected longer.* It helps control deposits and 
emissions. And it has over 70 million miles of testing that proves 
it. You've never seen a job you thought you couldn't do. 

Neither have we. Learn more at www.rotella.com 
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CROSS~TIE STRUTTER / Springfield, MO 

On the edge of Missouri's Ozarks lies a crossroads where a trail intersects a set of freight tracks. With a creek nearby, it's 
a gathering place of sorts for gobblers. All the Easterns know about it— and so does photographer Rick Adair. After a few 
quick yelps on his box call, Adair reached down to fish his camera from his pack. When he looked back up, he was startled to 
see this longbeard in full feather on what had been empty tracks just seconds before. "I'm thinking. How did he get there so 
fast?" Adair says. "He was the perfect model. He turned this way turned that way then gobbled as if on cue" 



SECTION EDITED BY NATALIE KREBS • PHOTOGRAPH BY RICK ADAIR 
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Banking 

Bucks 

MY NEW RULE FOR DEER SEASON: 
TAKE 'EM IF YOU'VE GOT 'EM 

A couple of years ago, 
the deer-management 
bug bit me— hard. I 
hung trail cameras. I 
planted food plots. And 
I dreamed big about the 
giant bucks that I’d kill 
on my land along Montana’s Milk River. 

For a few years I made a job of not kill- 
ing beautiful deer. Not old enough, I’d tell 
myself Not big enough. Oh, how much 
better those bucks in my bow sight and 
riflescope would look on my wall next year. 

Then epizootic hemorrhagic disease 
hit the Milk River area, and I made a job 
of dragging putrid deer carcasses out of 
alfalfa fields. During pheasant season that 
year, I carried a short-stroke saw in my bird 
vest, and I filled my shop with the stinking 
racks of EHD-killed bucks I found in the 
cattails and hay fields all along the valley. 

When the mortality was quantified, biol- 
ogists reckoned we lost about 90 percent 
of the whitetails along the Milk. To me, 
it seemed like all of them were those gor- 
geous bucks that I hadn’t killed. 

That year reset my priorities. It made me 
realize that what I value about deer is their 
unpredictability. The way they can sud- 
denly appear. Or disappear. The way they 
resist being owned or managed. But the 
wildness that I cherish also makes them a 
perishable commodity. They can get hit by 
a car, killed by a neighbor, or die of disease. 

Starting on p. 57 in this issue, a number 
of contributors write about several new 
“rules” for whitetail management. The 
piece details how our collective rela- 
tionship with deer is changing as herd 
dynamics ebb and flow— but mostly ebb— 
across whitetail countiy. My favorite of 
these rules is that we hunters need to revise 
our expectations of what constitutes a 




great buck, or a great season. 

That’s what EHD did for me. My per- 
sonal rule is that I no longer “bank” bucks 
for next year, because it’s such a long shot 
that I’ll ever encounter them again. I would 
much rather have killed one of those next- 
year bucks to adorn my wall and feed my 
family than have it rot in a field. 

Sure, I’d prefer to hold out for a whop- 
per. But not if that means I can’t enjoy the 
unexpected gift of a fine deer in the right 
place, at the right time. 

Intensive management of whitetails has 
turned deer hunting into a sort of job for 
many of us, and we’ve turned what should 
be an enjoyable experience into a series of 
situational dilemmas: Is he old enough? Is 
he big enough? 

I don’t wish the catastrophe of EHD on 
any other hunter, but what my experience 
has taught me is that it’s far more satisfying 
to take the deer that you have rather than 
wait for the deer that may never come. 




ANDREW McKEAN, EDITOR-IN-CHIEF 
ANDREW.McKEAN@OUTDOORLIFE.COM 
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THREE CHEERS 

► The Febmaiy issue was the best Outdoor 
Life I’ve read in a long time. The articles 
were informative, interesting, well- written, 
to the point, and not too long. I loved the 
story on the young trappers, the review of 
the Remington muzzleloader, and the accu- 
racy tips. Keep up the good work. 

Richard Brady 
HintHillVA 



OUT OF LINE 

► After seeing the conibear trap on p. 6o 
of “Holding the Line” [Feb. 2015], my blood 
pressure went through the roof. Are you 
trying to encourage trapping newcomers to 
use that dry land set? There is no “catch and 
release” with these killing traps. I hunt with 
both bird dogs and hounds, fm concerned 
with how I might react if I ever found one 
of them dead in such a set. 

Calvin White 
Bryant, Wl 

OPEN YOUR TRAP 

► OL doesn’t pay much attention to trap- 
ping, so it was good to read “Holding the 
Line.” I think big outdoor magazines avoid 
trapping for fear of political blowback; no 
doubt some people who accept hunting re- 
main against trapping. But these days all 
conservationists should stand united. 

Tioughnioga 
via OutdoorLife.com 

CALLED OUT 

► fve used Circe calls since they were made 
of wood and find the claims in your article 



“One Call to Rule Them AH” [Feb. zor^] 
difficult to swallow. Hard to freeze, unlike 
exposed reed calls? Ability to howl? 

The Circe is a fine call, but I think you’re 
either leg-humping for a Circe Pro-Staff 
patch or you’re mistaking the Circe for a 
Crif R Call or a Krusty Krier. 

Richard Roop 
Safford,AZ 

USED GUNS 

► I chuckled when I read “Gun Smuggling” 
[Feb. 2015], which contained the dreaded 
question, “How many guns do you own, 
dear?” I suspect many men have heard this 
from spouses who don’t understand that 
you can never have too many guns. 

After several of these exchanges, I initi- 
ated a new policy to avoid future familial 
confrontations. I decided to buy only used 
guns. Now, anytime I return home and find 
myself facing the question, “Is that a new 
gun?” I can truthfully say no. This keeps the 
peace, and I get to keep my guns. 

Joseph D. Hardy 
Cibolo,TX 





The new Zebco 33® family. 
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LONE STAR 

TEXAS WHITETAIL ADDICT AND VATOVILLE RANCH WILDLIFE 
MANAGER BILLY BOB GALBREATH TALKS DROUGHT, BAITING, AND 
THE BURDEN OF A NICKNAME BY ANDREW McKEAN 




OUTDOOR LIFE: As hunting manager on a 
big Texas ranch, you're balancing wildlife 
with cattle and oil production. Do deer get 
the short straw on a working ranch? 

BILLY BOB GALBREATH: I'm probably as 
protective of our deer as the cowboys are 
of their cattle. I worry about them when 
the weather gets cold, or that we might be 
killing too many. Normally there's a pretty 
good balance, but the ongoing drought 
here on the Edwards Plateau has taken a 
toll. There's not enough natural forage to 
go around like there used to be. 

OL: But you also bait. Is that to sustain 
the deer, or to make them easier to hunt? 

BBG: A little of both. We supplement their 
natural diet with feed, and use it to con- 
centrate them. But those older bucks have 
figured out feeders are dangerous. Trail 
cams prove they're nocturnal. The better 
bucks I've seen will come in a full hour or 
two after the feeder goes off. 

OL: Your regular job is bridge inspector 
for the state. How did you start moon- 
lighting as a wildlife manager? 

BBG: I met Steve [Anderson, the owner 
of Vatoville Ranch] when I asked if I could 
hunt some does. We hit it off and he kept 
asking me back, and I kept coming. Now I'm 
down here so often that I neglect my own 
homestead, at least according to my wife. 



OL: You have two first names, but every- 
body on the ranch calls you "Bunk." How 
did you get that handle? 

BBG: My father said I could fall asleep just 
about anywhere. 

OL: Hunters kill more than TOO deer 
every year on Vatoville Ranch. Do you 
handle them all? 

BBG: I used to gut and prep every one of 
those deer, but lately I've gotten some 
help. The most important thing to us is 
making sure the meat is cared for properly. 
And I always take the jaw to age them and 
assess their health. 

OL: What's the oldest deer you've seen? 

BBG: Probably an 8-year-old, but she didn't 
have any teeth left. We've seen 10-inch- 
long hooves, antler beams that crossed 
over each other, healed-over wounds. It's 
always interestingto see deer up dose 
after you've seen so many at a distance for 
so long. 

OL: You're a self-described "whitetail 
addict." What other animals do you hope 
to hunt? 

BBG: My father and unde both killed big 
mule deer on the Kaibab National Forest, 
and I'd love to do the same. I want to kill an 
elk, but my house isn't big enough for the 
kind of bull I'd like to tag. 



COURTESY OF BILLY BOB GALBREATH 
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DR. JEKYLL 
AND MR. SPIES 

KEEPING THE PEACE BETWEEN A SPORTSMAN AND HIS ALTER EGO BY BENNY SPIES 




s a hunter, I have always maintained that if the right 
opportunity presented itself on a game animal, 1 
wouldn’t hesitate for a second. I’d take the shot, then 
and there, before my quarry could slip away But this 
sensible philosophy directly conflicts with my chosen 
line ofwork. As the host of an outdoors TV show, 1 am 
only allowed to shoot when the cameras are rolling. 

Don’t get me wrong— 1 love the spotlight. Problem 
is, my first instincts are those of a hunter, and my tele- 
vision hosting obligations finish a distant second. 



So one sunny South Dakota afternoon 
found that second, pestering voice inside 
me screaming, “Don’t shoot, you idiot!” 

In my sights stood the biggest prong- 
horn buck ever to roam the South Dakota 
prairies. He paused, statue-still and per- 
fectly positioned beside four girlfriends, his 
horns towering like skyscrapers. 

It was filming season and I had one tag 
left. I had just inched forward through hun- 
dreds of yards of cactus and rocks to within 
6 o yards of the monster. I stared at him 
through my crosshairs, and he was none 
the wiser to my presence. Perfect. 

Except for one problem: My cameraman 
lay ensnared in a jungle of sagebrush 15 
yards behind me, a mouse in a glue trap. He 
tried to reposition himself, and five sets of 
curious eyes locked onto us. As the TV host 
scrambled for the pause button, the hunter 
reached for the trigger. 

“Wait,” hissed my cameraman. Boom, 
cracked my rifle. 

The buck fell dead and his ladies fled. I 
guess you could say I blew it. My TV folks 
certainly did. And keeping them happy is 
critical for keeping my job, so I vowed to 
heed my other half in the future. 

Fast-forward to this year. I was fulfilling 
my life-long dream of hunting harlequin 
ducks on the Puget Sound. Washington’s 
limit is just one bird per season, and eveiy- 
thing from weather conditions to my 
shooting abilities weighed on me. But the 
plan was foolproof The decoys were bob- 
bing, the boats were anchored, and the film 
crew was briefed on flight patterns. 

Just after legal light, a pair of harlequins 
flapped toward us. We shuffled into posi- 
tion, and the birds flared. They must have 
noticed the six people, three shotguns, two 
cameras, and a partridge in a pear tree float- 
ing conspicuously on the water. 

My nerves twitched, and the stress built. 
Minutes turned into hours. We couldn’t 
leave without footage for a new episode. 

Then suddenly, out of the wild blue sky, 
there emerged a single mature drake. He 
was on a mission from God, flying light- 
ning fast and unfazed by the decoys. 

The mediator inside me struggled to wait 
for the cameras, but the battle was already 
lost. I seized my shotgun and fired. My 
dream duck dropped out of the sky. It had 
all unfolded in seconds— and the cameras 
only captured the tail end of the action. 

So, you might wonder, what have I 
learned over the years? Nothing, if you ask 
the TV execs. But I’ve discovered a little 
something. Considering I’ve taken my 
love of the outdoors and burdened it with 
the stressors of a career. I’m still first and 
foremost a hunter. And I’m okay with that— 
because I won’t be on television forever. 
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UNLIKE VIRTUALLY EVERY OTHER FISHING LURE ON THE MARKET TODAY, 
THE MEPPS IN-LINE SPINNER ISN’T DESIGNED TO IMITATE ANYTHING. YET 
THIS CLASSIC, INVENTED IN 1938, HAS GARNERED LEGIONS OF LOYAL 
ANGLERS. HERE’S EVERYTHING YOU DIDN’T KNOW ABOUT THIS FAVORITE. 




NUMBER OF PAST DR 
PRESENT WDRLD-RECDRD 
FISHCAUGHTWITHAMEPPS. 
PLUSfSTATEAND 
LINE-CLASS RECDRDS 



TOP 5 SPINNER- 
BLADE COLORS 



MILLION 

NUMBER OF 
MEPPS 
SPINNERS 
SOLDINTHE 
U.S. ALONE 
SINCE 1960 



Mepps buys squirrel 
tails starting atl6 
cents. So far they've 
bought 7 , 720,972 
since theigSOs. 




Number of Mepps 
spinner combina- 
tions available 





MEPPS IS AN ACRONYM 

pniinPECHESspmivE. 
DR IN ENGLISH: 

PRECISION 
EOUIPMENTFDR 
SPORT FISHING. 






5 , 475 ; G REATEST 
NUMBER OF 
SQUIRREL TAILS 
SENT IN BY ONE 
HUNTER. 65,000 
TO 300,000 
TAILS ARE SOLD 
TO MEPPS 
EACH YEAR. 
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*FIELD & STREAM, MARCH 2008 



CLIFF GARDINER & JOHN KELLER (MEPPS AND SQUIRREL TAIL) 
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+ WE HIT THE WATER TO 
CAST, MEND, SET HOOKS, 
AND FIGHT BIG FISH WITH THE 
NEW CROP OF TROUT RODS 

BY JOHN B. SNOW 




Trout are king in the world 
of flyfishing. And while you 
can find fly rods geared 
toward every type of 
sport fish that swims and 
every imaginable fishing 
technique, freshwater trout 
rods account for nearly 
three-quarters of the fly- 
rod market. 

The 9-foot 5-weight 
is the most popular 
and workhorse-like 
configuration — think of it 
as flyfishing's .30/06. As 
such, it is expected to do 
it all, from tackling small, 
snaggy freestone creeks 
to large, windy Western 
rivers. That's a tall order, as 
it takes a special rod to be 
able to fish everything from 
size-22 dries to weighted 
size-4 streamers. 

Fortunately, we can 
report that each of the 
rods in this evaluation is 
up to those challenges. It 
is also heartening to note 
that these capable fishing 
tools are being offered at 
price points to suit most 
budgets. To see how they 
performed in our head-to- 
head shakedown, read on. 




PHOTOGRAPHS BY BRIAN KLUTCH 
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GREAT BUY 

DOUGLAS " 
DFXSSRH 



weight: 2.85 oz. 

$32s/dOUGLA5 

OUTDOOR5.COM 



This rod's name evokes back- 
country adventure and ex- 
ploration with a tactical, or at 
least tough-guy, edge, and the 
Recon lives up to that prom- 
ise. The price might be hard 
for a casual angler to swallow, 
but it feels justified based on 
how well the rod is designed 
and how it performs. 

User-friendly features in- 
clude alignment dots that 
make quick work of assem- 
bly, especially in low light, 
and dual rings on the uplock- 
ing reel seat to keep the reel 
firmly in place over a long day 
of fishing. 

The shadow-green blank, 
black nickel reel seat, and 
dark wood insert give the rod 
a stealthy vibe. The quality 
ofthe cork was good— not 
great— but the shape and feel 
ofthe handle were as com- 
fortable as you could ask for. 

The Recon's most notice- 
able attribute is the amount 
of control it provides. It 
booms out casts and manipu- 
lates line nearly effortlessly. 
Its accuracy, for targets both 
near and far, was the most im- 
pressive of all the rods in the 
test. It delivered flies to hard- 
to-reach seams with pinpoint 
precision. 

As befits a 9 -foot 5 -weight, 
the Recon is tremendously 
versatile. It can definitely hold 
its own on small brush-choked 
creeks or broad, windswept 
rivers. It was able to flick out 
snag-defying casts with not 
much line beyond the tiptop, 
and shoot line into the next 
zip code when called upon. 

The rod's stout backbone 
gives it the authority required 
to strip a heavy streamer 
through fast water and then 
handle the kype-jawed mon- 
ster that latches on. 

k. 





The Douglas brand might be 
new to the fishing market, but 
the man behind the company 
is not: Jim Murphy was re- 
sponsible for putting Reding- 
ton rods on the market many 
years ago, offering very good 
fly rods at excellent prices 
with an attractive warranty. 

Douglas fly rods are built 
alongthis same appealing 
model. The DFX is the com- 
pany's high-end offering at 
$325. The rods are built in 
the U. 5 . on high-modulus 
blanks and constructed with 
an excellent taper that pro- 
vides all-around solid fishing 
characteristics. 

The grip on the DFX was 
one ofthe beefiest in the 
test, but its hand-filling 
dimensions didn't detract 
from the way the versatile 
rod performed. It aerialized 
line easily and was able to 
dredge weighted nymphs 
out ofthe water with ease 
for efficient casting. It per- 
formed roll casts very well 
and was quite accurate. The 
DFX isn't a flashy rod, but it 
hits a real sweet spot when 
it comes to performance and 
value. 

On the design side, the 
dual uplocking rings on the 
reel seat are a nice touch that 
helped keep the reel from 
slopping around. The fit on 
the ferrules was good as well. 

The rod never came loose 
while beingfished. 

It wasn't quite as respon- 
sive as some ofthe more 
expensive rods in the field, 
but it certainly held its own. 

This journeyman's tool can 
take on pretty much any fish- 
ing task. Expect to see a 
generation of young, budget- 
minded anglers jump on the 
Douglas bandwagon. 

A 
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SAGE 

ACCEL 5SB-f 



weight: 2.95 oz. 
$59S/SAGEFLYFISH.C0M 



The Accel's half-wells cork handle is 
smooth and free of unsightly pores, and 
it fits perfectly in hand. The attractive 
blank is super sensitive, transmitting 
the slightest ticks of a weighted nymph. 
Given how slender the rod is, it has a sur- 
prising amount of backbone. It mended 
line very well, but it didn't seem as sharp 
as a couple of the less-expensive entries. 
It cast extremely well and was able to de- 
liver everything from small dries to bulky 
streamers. The Accel did a good job of 
tossing tight loops and it shot line an im- 
pressive distance. A lifetime warranty 
takes away some of the sting of the price. 

WINSTON 

NEXUS 



weight: 2.75 oz. 
$485/wiN5TONROD5.COM 



Building the Nexus on a blank of 100 per- 
cent graphite, as opposed to the more 
costly Boron 1 1 1, allowed Winston to of- 
fer it at a much lower price than is typi- 
cal of its rods. This consummate trout 
rod casts instinctively and is marvel- 
ously sensitive. It's stiff enough to make 
lightning-fast hooksets and has plenty of 
backbone to fight surly browns. Control- 
ling loop size and line position was sim- 
ple, makingfor excellent presentations. 
The bad news: The reel seat fell off during 
testing. The adhesive let go and it came 
apart. This is easy to fix, but it's not what 
you want (or expect) in a high-end rod. 

CABELA'S 

THEOREM 8BH 

weight: 2.70 oz. 

$260/CABELA5.C0M 



This value-oriented offering performed 
serviceably during the evaluation. On tar- 
gets within 35 feet, where the majority 
of trout fishing occurs, it was deadly ac- 
curate. It can swing a streamer, turn over 
a diminutive PMD, and cast a hopper- 
dropper rig. The grip is comfortable, and 
it balances nicely in hand. However, the 
Theorem has its limitations. The rod had 
a tendency to bottom out, and it gave 
muted feedback. Casting longer dis- 
tances was a chore, and it lacked the 
backbone exhibited by the other rods. It 
also had the least lively feel. For the price, 
however, it is still an attractive option. 
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TEST RESULTS 



SCORES AND PRICES, AT A GLANCE 





OTHER NOTABLE RODS 

1G. LOOMIS PRO IX SWITCH 

I $480/gL00MIS.C0M 



Switch rods are designed to be fished with either 
one or two hands, depending on the fishing situa- 
tion. They excel on broad rivers, when you're fish- 
ing against steep backdrops, and under windy 
conditions. They allow the angler to snap out a 
T-cast when there's no room for a traditional 
backcast, and to punch out long overhead casts 
to hard-to-reach lies. The new Pro 4X Switch 
from Loomis is a nicely balanced switch rod. Its 
10-foot 6-inch length strikes the right compro- 
mise. It can be wielded with reasonable comfort 
with one hand, yet it has the length and leverage 
to perform Spey casts. In a 5-weight, it can handle 
trout and lighter steelhead and salmon duties. 

a REDINGTONVAPENBLACKSBB-RB , 

$350/rEDINGT0N.C0M 

This is an updated version of the original red- 
handled Redington model launched a couple 
of years ago. The Vapen is notable for the con- i 
struction of its handle, which is made of poly- I 
mer instead of traditional cork. To create this I 
unique fly rod grip, Redington turned to Winn = 
Grips, which makes grips for golf clubs. I was 
prepared to not like the Vapen, and initially I 
wasn't crazy about the squishy feel of the grip. ; 
But after fishing it, I have to say I took a shine i 
to the concept. I don't know if the grip amplifies i 
casting power or reduces fatigue, as Redington ' 
claims, but I can say that I didn't feel hampered 
in any way by the technology. j 




JUST THE 
TIPPET 

THE FISHPOND HEADGATE 
KEEPS SPOOLS HANDY 

IVe taken a real liking to this sturdy 
tippet holder from Fishpond. It is 
made of aluminum and has a spring- 
loaded latch that keeps the crossbar 
that holds the tippet spools securely 
in place, yet it is easy to open when 
necessary. It holds up to seven spools 
of tippet and has a handy razorblade 
cutter to slice off segments of tip- 
pet as you pull them free. It clips eas- 
ily onto a jacket, vest, or chest pack, 
but also stores well inside a pocket. 
($19.95; fishpondusa.com) —J.B.S. 




HOW 
WE TEST 




T O make the fly rod test an apples- 

to-apples evaluation, we limited the 
field to new 9-foot 5-weight rods. In 
order to make an accurate appraisal 
of their performance, we rigged them with 
identical reels, lines, leaders, and flies. When 
casting with small dries, we used 12-foot 5X 
leaders; we switched to 9-foot 4X leaders for 



nymphs; and we fished streamers with 6-foot 
2X leaders. 

The rods were cast side-by-side under con- 
trolled conditions on rivers, streams, and 
lakes in and around Bozeman, Montana. They 
were also fished throughout the fall on vari- 
ous waters, including the Gallatin, Madison, 
and Yellowstone rivers. —J.B.S. 
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Weather 



PROTECT YOUR VEHICLE WITH 
LASER MEASURED FLOORLINERS™ 

Available in Black, Tan and Grey 






Accessories Available for 
Order Now: 800-441-6287 



Acura • Audi • BMW • Buick • Cadillac • Chevrolet • Chrysler • Dodge • Ferrari • Ford • CMC • Honda • Hummer • Hyundai • Infiniti 
Isuzu • Jeep • Kia • Land Rover • Lexus • Lincoln • Maserati • Mazda • Mercedes-Benz • Mercury • Mini • Mitsubishi • Nissan 
Oldsmobile • Plymouth • Pontiac • Porsche • Saab • Saturn • Scion • Subaru • Suzuki • Toyota • Volkswagen • Volvo • and more! 



American Customers 

WeatherTech.com 



Canadian Customers 
WeatherTech.ca 



European Customers 
WeatherTechEurope.com 



©2015 by MacNeil IP LLC 



JOHN HAFNER 
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A Colorado 
bowhunter 
stakes out a 
lightweight, 
collapsible Miss 
Purr-feet decoy. 



Replace the plastic stakes that come with many 
decoys with metal versions that won't break 
^ in compacted soil or fall over in the wind. 



Learn how to use the variety of new turkey 
fakes on the market. They're not all turkeys, 
and they're not all dekes. BY JEFF JOHNSTON 



SECTION EDITED BY ANDREW McKEAN • HUNTING@OUTDOORLIFE.COM 








HUHTING 

TlJHKliY niSnClYS 



F ifteen years ago, turkey hunt- 
ers had few decoy options 
that were both portable and 
realistic. Now, you don't have to stake 
your success on a decoy at all. Indeed, 
some innovative new ploys go way 
beyond imitating strutters and hens. 



STUMP THEM > 

If you must bag a turkey at any cost, 
buy a Nature Blind (notureblinds.com}. 
This is a Hollywood-scale prop that 
costs $4,000, weighs 350 pounds, and 
looks like a home for Keebler elves. 
Hide in it, do jumpingjacks in it, kill a 
tom from its clandestine gun ports, 
then emerge and go home— or not. 
You might rather live in this faux tree 
than face your spouse after buying it. 



MILK THEIR ATTENTION 



Some gobblers habitually hang up in 
the center of vast fields.Tobagthese 
birds, you must be creative. 

In the 1984 slapstick movie 
Top Secret, spies infiltrate a Nazi 
stronghold using a cow suit to sneak 
across an open field. Replicate 
these hijinks with Montana Decoy's 
{montonodecoy.com} packable cow 
silhouette. 

Scout where the gobbler struts, 
set or Bessie up before dawn, and 
you'll have a bovine blind in the 
middle of the pasture. Ortry the old 
"I'm-just-a-cow" technique, hiding 
behind the decoy as you walk to 
within shotgun range of the strutter. 
You'll feel ridiculous, but where 
cattle and turkeys cohabitate, this 
tactic can be utterly effective. 
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THE ULTIMATE FAN 

One of the slickest tactics since the 
shock call is the tail-fan technique. 
It's mobile, inexpensive, and should 
be used with caution. 

Use a tail fan to hide yourself 
from a gobbler as you walk or crawl 
to get in range. You can make your 
own from an actual gobbler tail fan, 
but the MOJO Tail Chaser (mojo 
outdoors.com), which folds and fits 
in your vest, is the dude's snood. 



BIRUS UFA FEATHER 

i Professionally stuffed 

doppelgangers are neat, but 
they're also costly, fragile, and 
^ cumbersome. Conversely, 
early ultra-lightweight decoys were 
easy to carry— and also easy to lose 
in a breeze. Today, my top pick for the 
all-around best decoy is the Lifelike 
Collapsible Decoy (LCD) (A) from 
Avian-X (ovion-x.com}. So realistic, it'll 
make your heart lurch with surprise 
each time you glance at it, and it'll 
never flap and spin like a flyaway 
windsock. Or deploy the collapsible, 
packable, lifelike 3-D Miss Purr-feet 
(B) from Montana Decoy. 
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CMMG MK47 MUTANT 

WHERE THE AR-15 MEETS THE AK-47 BY JOHN B. SNOW 



A sk 10 different shooters to define the ultimate general- 

purpose rifle and you'll likely get 1 0 different answers. But 
I'm willing to bet that none would describe a firearm like the 
new CMMG Mk 47 - This gun is called the Mutant as a nod to 
its curious configuration. It is an AR-style rifle chambered in the clas- 
sic AK-47 cartridge, the 7-62x39 Soviet. 

A logical question to ask is, why do this? After all, we have other 
options for AR-15-sized uppers to fire .30-caliber rounds— the .300 
Blackout and .30 Rem. AR to name two— and those rounds have 
designs that allow them to feed through standard AR magazines. 

The 7.62x39, in contrast, is inexorably linked with the iconic banana- 
shaped magazine that will not work in a standard AR lower. 

This means a gunmaker needs to build a dedicated lower to make a 
7.62x39 AR run, and that, in turn, jacks up the price. 

Fortunately, cold, hard logic doesn't always apply in the world of 
gun manufacturing — how else to explain the enduring popularity of 
the 3 V2 inch shotgun? So the Missouri-based CMMG went ahead and 
built it anyway. 

Easy to Tweak 

I'm glad they did, because there's more to this rifle than initially meets 
the eye. First, consider the benefits of blending these two platforms. 
The fans of the AK are legion and dedicated. I include myself among 
their numbers. But despite the passion for them, AKs have some 



limitations. When it comes to customization, there's nothing out there 
that can match the user-friendly modularity of the AR. Swapping out 
components and adding accessories like optics and lights is a snap. 
With AKs, all this is possible as well, it just isn't nearly as simple. 

The Mutant has a rail extending from the rear of the receiver along 
the entire length of the 15-inch handguard, offering plenty of room to 
mount optics and sights. The handguard also has KeyMod attachment 
slots running along its length at the 3 , 6, and 9 o'clock positions. This 
offers flexibility for customization without adding much weight. 

The Mutant uses standard AR hardware elsewhere, too. The stock, 
trigger group, buffer tube, and gas system conform to AR mil-spec 
standards, meaning they can all be swapped out. The Mutant ships 
with a Magpul pistol grip and a Magpul six-position adjustable stock, 
both of which are top-notch components. All told, the ergonomics of 
the Mutant are excellent. 

The rifle's simple, clean design makes it ready to perform any 
number of tasks. With a red-dot sight mounted, like the Aimpoint 
AGO shown above, it is configured for personal protection and Close 
Quarters Battle (CQB) duties. Put a 1X-4X or 1X-6X scope on it and 
you can take it to your next 3-Gun competition. Top it with a 2.5X-I oX 
and you're ready to hunt. It is a general-purpose jack-of-all-trades. 

The Round 

One huge draw of the 7-62x39 is that it is economical. There are 
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For hunting, simply 
swap the 30 -round 
magazine for a 5- or 
10 -rounder. 



ample supplies of cheap, surplus 
ammo to shoot There's no other 
30-caliber round that compares 
in this respect It is also an excel- 
lent personal protection round. 
One only needs to consider its 
history on the battlefield to 
grasp this. 

As a hunting round, however, 
it isn't the first option that leaps 
to mind. For deer and other big 
game, it has never been given 
much consideration by the pur- 
ists and pundits. Well, you might 
find this surprising, but ammo 
manufacturers are having a devil 
of a time keeping up with the 
demand for the 7-62x39 loaded 
with hunting bullets. 

It makes sense. Sighted a 
couple of inches high at 1 00 
yards, it'll be a couple of inches 
low at 200 and drop about 8 
inches at 250. For deer hunting, 
this is more than adequate for 
95 percent of the shots taken. 

With this in mind, I shot the 
CMMG with two good hunt- 
ing loads in addition to the 
cheapo surplus stuff. The rifle 
functioned perfectly even with 
the junky ammo, though the 
accuracy wasn't anything to get 
excited about. 

Shootingthe quality ammo. 



► STATS 

Caliber 7.62x39 
Capacity 30 
Weight7lb. 30Z. 
Trigger Pull 6 lb. 5 oz. 
Barrel Length 1 6.1 in. 
Overall Length 36% in. 
Price $1,650 
Contact cmmginc.com 



the rifle's performance improved 
markedly. I used Flornady SSTs 
and Federal Fusion bullets, both 
weighing 123 grains. Overall five- 
shot accuracy averaged 1.557 
inches, though the rifle preferred 
the Flornady ammo by a bit. Aver- 
age group size with the SST was 
1.459 inches, while the smallest 
group measured 0.798 inches. 

About the only thing I'd 
change on this rifle if I were to 
use it for competition or hunting 
is the trigger. On my sample, it 
broke at a coarse 6 pounds 5 
ounces. With a crisp aftermarket 
trigger set between 2V1. and 3 
pounds, the rifle would be good 
to go, whether you're hauling it to 
the range or into a deer blind. 




+ The magazine release is copied from the standard 
AK-47-The paddle in front of the trigger guard is 
ambidextrous; once you acquire the feel for rock- 
ing the magazine into place, it can be recharged quickly. 




+ The bolt carrier group (BCG) is based on a short- 
ened AR-10 design. Compared to a standard AR-15 
BCG, it has additional metal around the bolt face 
for better strength and durability. 
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have reached two conclusions after 
evaluating Federal's newest turkey load, 
an interesting three-pellet smorgas- 
bord designed to smite gobblers both 
near and far. The first is: This load, called 
3rd Degree, is a pretty good close-in turkey 
killer, a very good mid-range turkey killer, 
and an adequate long-range turkey killer. The 
second: You'd better make sure the turkey 
you are aiming at is standing apart from his 
pals (or girlfriends), because at 50 yards 
your lethal umbrella extends a good 2 feet 
on every side of your target. 

NEAR AND FAR LETHALITY 

Federal's 3rd Degree is designed to address 
a perceived shortcoming of the new wave 
of ultra-long-range turkey loads: stingy 
patterns inside 20 yards. At least theoreti- 
cally, there's a strong basis for this position. 



Shotshells that deliver a dense pattern at 
50 yards and beyond should be shooting 
fist-sized patterns at closer ranges. That has 
been a convenient excuse for hunters who 
have missed gobblers at spitting distance. 
By loading a shotshell with three different 
sizes and densities of pellets. Federal says, 
its new load delivers forgivingly broad 
patterns at close ranges, but also killing 
patterns for those insidiously suspicious 
gobblers that hang up at 50 yards. 

Shooting editor John B. Snow and I tested 
this claim by shooting patterning targets at 
both near (15 yards) and longish (50 yards) 
distances. We both fired six loads of 3-inch 
3rd Degree at each target. I fired another 
six loads of what I consider to be a standard 
magnum turkey load, Winchester's Double X 
in 3-inch No. 5s. Snow's control shell was 
Federal's Mag-Shok Flitecontrol loaded with 



No. 5s. I threw in a couple of shots of Win- 
chester's Long Beard XR— one of the new 
generation of long-range loads— to see how 
the Federal shotshell stacks up against its 
peers. I shot a Remington 870 with a factory 
Extra-Full choke. Snow shot a Beretta A400 
Xplor Unico with a factory Full choke. 

CLOSE-IN PERFORMANCE 

The first pellets to leave the 3rd Degree 
shell are No. 6 Flightstoppers. These 
nickel-plated lead pellets (20 percent of the 
payload) have a hemispheric ring that gives 
them an erratic flight. Designed to disperse, 
they give 3rd Degree a fairly wide pattern 
inside 20 yards. 

Conclusion: They didn't disperse as much 
as I would have expected. The 3rd Degree 
delivers a 40 percent tighter pattern at 15 
yards than the Double X and a 15 percent 
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Federal's 3 rd 
Degree prints a 
fairly forgiving 
pattern at 15 
yards (left) but 
is sparse at 50 
yards (right). 
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TRIPLE THREAT 

IS FEDERAL'S NEW SHOTSHELL AS EFFECTIVE UP CLOSE AS IT IS ON 



HUNG-UPTOMS? BY ANDREW McKEAN 
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more open pattern than Winchester's long- 
range Long Beard XR. At 15 yards, I give the 
dispersal advantage to the Double X. 

LONG-RANGE PERFORMANCE 

The 3rd Degree's second payload is Federal's 
copper-plated No. 5 lead pellets. I have con- 
sistently taken turkeys out to 40 yards with 
this load, and I have every reason to believe 
that the 40 percent of the 3rd Degree 
payload made up of these pellets will crush 
gobblers at those middle distances— say, 
from 20 to 40 yards. But our test wasn't in 
this happy middle ground. We also wanted 
to test the pattern at distance, in which the 
remaining 40 percent of the payload in 3rd 
Degree— No. 7 Fleavyweight shot— should 
put enough pellets with killing energy in a 
gobbler's vitals. To test this, I shot six loads 
each of 3rd Degree and Double X at 50 yards. 

Conclusion: 3rd Degree outperformed 
the Winchester load by 40 percent, placing 
an average of 10 pellets in the head and neck 
vitals compared to 6 pellets for the Double X. 
Interestingly, Winchester's Long Beard XR 
load put only 12 pellets in the vitals at 50 
yards, making it only marginally more lethal 
than the Federal load at that range. 

It's important to note the dispersion of 



pellets from all shotshells at 50 yards. I used 
a 3-by-4-foot backing board for this distance 
test and counted the total number of pellet 
strikes— not only those in the head and neck 
of the patterning target. 

Every shotshell, including the Winchester 
Long Beard, sprayed the downrange area 
with pellets, leadingto my conclusion that 
because these are not precision payloads at 



OL 



distance, hunters must take care not to inad- 
vertently connect with bystanding turkeys. 
The 3rd Degree load printed an average of 
220 pellets on the 12-square-foot target, 
compared to 198 pellets from the Double X. 
Long Beard delivered an average of 317 pel- 
lets at 50 yards. Snow counted an average of 
173 pellets from 3rd Degree, compared to 171 
from the Federal Mag-Shok load. 



SHOTSHELL 




’'Because of different-size backing boards, these totals are not statistically significant. 
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VERY OUTDOORSMAN dreams of turn- 
ing his passion for hunting and fishing into 
some sort of a living. Maybe as a professional 
fisherman or a hunting outfitter. Or maybe as a 
wildlife photographer or the host of a television 
hunting show. Ifs a universal truth among out- 
doorsmen that our dream of making a living in 
the outdoors generally comes into sharpestfocus just as were paying 
for a new gun, or a dozen arrows, or a tub of bait. It doesnt have to 
be just a dream, though. We tracked down a half dozen people whove 
successfully converted their avocation into their vocation, and asked 
them what it takes to make a living doing what th^ love. 

And if making money in the outdoors isnt in the cards for you, 
ourDIY projects and gear hacks will helpyou save a few bucks. 



THE NEW-MEDIA STAR 

MARK 

KENYON 

HILLSDALE, MICHIGAN 



I REMEMBER GETTING IN MY TRUCK 
AFTER I QUIT AND THINKING, IVOIV, f 
JUST QUIT GOOGLE, THIS IS CRAZY. 



LAST SEASON, Mark Kenyon got a 
shot at Jawbreaker. That's the name 
he'd given a 10-point buck after it 
first appeared on his trail cams prior 
to the 2013 season. Kenyon had 
written about the deer on his blog, 
talked about him on podcasts, and 
recorded videos of his hunts for the 
buck. Then, on the evening of Oc- 
tober 16, 2014 Jawbreaker strolled 
beneath Kenyon's stand. The hunter 
found the buck in his camera, drew 
his bow, and shot. However, he im- 
mediately suspected his arrow had 
hit too far back. In the hunt video, 
Kenyon looks into the camera with 
wide eyes and whispers, "Please, 
Lord, let him go down," but he never 
recovered the deer. Nonetheless, 
he shared the whole story, in detail, 
with an audience of thousands. 

Kenyon's 2014 deer season has a 
lot in common with his burgeoning 
career in outdoor media— in par- 
ticular, the adversity, perseverance, 
and heartfelt honesty. Kenyon runs 
Wired to Hunt, a whitetail-focused 
website and brand he started in 
2008 as an undergrad at Michigan 
State University. After earning a 
degree in business marketing, he 
landed a job at Google. Kenyon 
spent his days working for the tech 
company and his nights and week- 
ends working on Wired to Hunt. "I 
wanted to immerse myself in it," 
Kenyon says. "Some nights I would 
work on my site until 3 a.m." 

The site's traffic grew steadily 
at first, but by 2013, it began to 
plateau. Not wanting to give up his 
dream, he quit his job. 

"I remember getting in my truck 
after I quit and thinking. Wow, / just 
quit Google. This is crazy" he says. 

After landing a handful of strong 
sponsors. Wired to Hunt now 
accounts for about 60 percent 
of Kenyon's annual income of ap- 
proximately $50,000. He also runs 
social media for the National Deer 
Alliance, and does some freelance 
writing (see p. 57). Kenyon is the 
first to admit he's no expert hunter, 
but that's what makes him unique in 
this era of hunting "celebrities." 

"The most important thing I can 
do is maintain the trust my audi- 
ence has in me," Kenyon says. "If I 
lose that. I'm done." 
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FREEFDOD-PLOTSEED 



By Tony Honsen 



► The National Wild Turkey 
Federation's Conservation 
Seed Program takes seed 
from dealers that can no 
longer be sold commercially 
(usually because it's outdated) 
and offers it to NWTF 
chapters and their members 
for just the cost of shipping. 
That means a 50-pound bag 
will run roughly $5. Typically, 
only grains like corn, milo, 
and wheat are available— no 
turnips, clover, or rape— and 
it's likely to be a year old, but 
that should have minimal 
impact on germination rates. 

If you need to plant 10 percent 
more than normal, so be 
it— it's free! The seed can only 
be used for wildlife purposes 
(no harvesting), and you have 
to put it in the ground, but it's 
treated corn (usually RoundUp 
Ready), so it shouldn't be used 
as bait anyway. 

To keep costs manageable, 
the program requires at least 
a half-semi load be delivered 
to one location. If your local 
chapter doesn't partake, 
odds are one within reason- 
able driving distance does, 
so just call around. The seed 
does tend to go fast, so get 
your name on the list sooner 
rather than later. 




There are more than 100 
ballistics apps for iPhone and 
Android operating systems 
that give shooters long-range 
solutions for real-time 
conditions. They're all slightly 
different, but so are the rifle- 
men who use them. Flunters 
need an intuitive app for 
shots of 300 to perhaps 600 
yards, while target shooters 
have the luxury of feeding 
complex programs precise 
data, since their targets 
won't run off. The following 
apps offer the best value. 

No. 1 for Hunters: The free 
Strelok app was the first to 
pop up on my Android-based 
phone because it's been 
downloaded more than any 
other. (On iPhone, it is called 
iStrelok and costs $ 4 . 99 .) It 
offers a good balance of pre- 
cise data and user-friendly 
displays. Enter load and 



environmental data to learn 
your click adjustments, MOA, 
mil, and inch calculations in 
table form. Next, choose your 
specific scope reticle from a 
comprehensive menu and see 
it overlaid on the target, com- 
plete with subtension values. 
Press a button to e-mail a 
printable range card. 

Honorable Mention: The 
$.99 Hunter Joe app is easy 
to use and functional, but 
it doesn't allow for ballistic 
reticles, nor is load data pre- 
set. (You should enter your 
load data anyway, as ammo 
seldom achieves company- 
listed velocities.) Like other 
apps. Hunter Joe uses 
location weather data, and 
it shows where to hold for a 
deer's vitals at any range. 

No. 1 for Shooters: The 
Strelok Plus app for $ 5.45 
adds subtension values 



across all magnifications, 
making it a bargain choice for 
hunters and shooters. But if 
you don't mind a home screen 
that looks like the heads-up 
display of an F-l8's cockpit, 
the free Sniper Calc app for 
Android is powerful and, with 
practice, very fast. Using its 
reticle-view screen, fine-tune 
for wind and slope to quickly 
determine the hold for a given 
range. Reticle choices include 
various versions of mil dots. 

Honorable Mentions: 

While apps like iSnipe, Knight 
Armament Bullet Flight, Mil- 
Dot Ballistics, and Shooter 
are all-encompassing, they 
cost between $9 and $29. 
However, for $ 3 . 99 , Shot 
Muse for iPhone is especially 
valuable for competitive 
shooters; it keeps a log of 
targets and shot strings. 

—Jeff Johnston 



HUNTING UMBRELLA DUCK BLIND by tom carpenter 

Build this low-cost overhead waterfowl blind for less than $20. First, obtain a 
4-to-8-foot extension pole (the kind used for paint rollers). Next, recruit an 
old umbrella from around the house, or buy a cheapie. Spray-paint the open 
umbrella fabric to match the surroundings you 11 be hunting in: greens for early- 
season tules or reeds, tans and browns for late-season cattails. Tightly duct-tape 
the umbrella shaft to the end of the pole, but leave the mechanism uncovered. In 
the field, extend the secondary pole, insert the pole into the soft marsh substrate, 
and open the umbrella to hide yourself from prying duck eyes. 
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LOW-CDSTZERD 

By Wayne Von Zwoll 



► It's irresponsible to hunt with 
a rifle that you haven't sighted- 
in, but you needn't burn through 
a box of ammo to zero your gun. 

To begin, bore-sight 
it. Using sandbags or a shoot- 
ing rest to support the rifle, 
remove the bolt or open the 
dropping-block action. Looking 
through the bore, align it with a 
rock on a distant hillside. Next, 
adjust the scope's windage 
and elevation until the reticle 
settles onto yon rock. 

Scrounge as big a 
cardboard box as you can find 
and tape a quarter of a sheet of 
printer paper in the center. Set 
the box 35 yards from your rest. 

Steadythe rifle and 
fire one round. The bullet should 
drill the paper target, or at least 
hit somewhere on the box. 

Ifyou can secure the 
rifle so the sight remains on the 
target, use the scope's adjust- 
ments to move the center of 
the reticle onto the bullet hole. 
Otherwise, count dicks as you 
turn those dials. At 35 yards, 
you need 12 dicks of quarter- 
minute dials to shift impact one 
inch. Fire another shot at 35 
yards to check. After adjusting, 
if necessary, move the box to 
100 yards. 

With most modern hunting 
loads, a center hit at 35 yards 
means a near-center hit at 
100. But to extend point-blank 
range, you want a 200-yard 
zero. After the first shot at 100, 
adjust so the next shot hits 2 V 2 
inches high. Here you need four 
dicks to shift impact an inch. 

Move the box to 200 
yards, fire, and adjust to center. 
Confirm with a three-shot 
group and you're done. Given 
careful bore-sighting, you'll 
have used as few as seven 
rounds— plus a rock and a box. 





DEER- 
ANTLER ^ 
SEINGSHOT 



IFTHERESABETTERWAYTOTEACHAKIDHOWTO 
HUNT THAN TO HAND HER A SLINGSHOT, WEVE YET 
TO FIND IT. BETTER STILL, MAKE A SLINGSHOT WITH 
YOUR FUTURE HUNTER BY FRANK MINITER 



& 

[DlYPHIfStCT] 



GEAR STUD YOUR BOOTS by peter b. mathiesen 

Want to improveyour footing on the river, but don t want to drop $200 on wading 
boots? An old pair of light hikers, a couple of dollars, and a trip to the hardware 
store can keep you upright. Look for self-tapping / 4 -inch hex-head sheet-metal 
screws no longer than 54 inch long. Plan on 16 to 20 screws per boot, but buy 
extras, as you 11 lose a few over the course of the season. Create an even pattern, 
keeping in mind that the balls and heels of your feet make the most contact with 
rocks. Because the screws are self- tapping, you should be able to just screw them 
into the soles without predrilling, but be careful not to strip them. 
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LUKE NILSSON (BULLETS) 





JUSTIN APPENZELLER (SCREWS) 




[ STEP ONE ] 

A forked whitetail antler is the right 
size for small hands. Size up to a muley 
shed for larger hands. Cut off the tine 
tips and file grooves near the ends. 




[ STEP TWO ] 

k For the bands, I like TheraBand Gold. 

m Double them to increase the pound- 
B age for squirrel-thumping velocity. 

Attach them with smaller strips of 
W^L the TheraBand. Wrap a strip six times 
^^Baround the slingshot band where you 
made each groove. Place a doubled- 
over piece of thin string vertically 
(up the tine) over the wrappings and 
make two more wraps. Push the end 
of the TheraBand strip through the 
string loop and use the string to pull 
the end under the last two wrappings 
(making a nail knot). Trim the ends. 



[STEP THREE] 

Use the same method to attach the 
band ends to the pouch, which you can 
cut out of leather or canvas. Be sure 
to make the bands the same length. 



[ STEP FOUR I 

Use 150-grit sandpaper to remove 
burrs. File finger grooves into the 
handle. Apply a tung oil finish. 




ILLUSTRATIONS BY JOEL KIMMEL 





W HY DO YOU WANT to be a game war- 
den?" the college adviser asked me. 
"Because I love to hunt and fish." 
"While everyone else is hunting, 
you'll be watching them," he replied. 
"And the paperwork? Forms, court appearances. 
You'll be indoors a lot." 

So I didn't go to school to become a game war- 
den. I did something worse. I became an outdoor 
writer. That means I write about the outdoors, 
not in the outdoors. Remember that last term 
paper you wrote, sitting indoors, staring at a 
blank computer screen until blood leaked out of 
your ears? Imagine doing that 364 days a year. 
Yeah, I allow myself Christmas Day off. 

I started by writing five hunting stories for 
five of my favorite magazines and sending them 
off, unsolicited. All five sold. The next five, not 
so much. But I persevered and learned the trick 
to sales: Present an editor with accurate, honest 
information written cleanly and clearly — on 
time, every time. The less editing he has to 
do, the more likely he'll buy your work again. A 
poetic turn of phrase is nice but not essential. 

Each published article led to more assign- 
ments. I spent fewer hours hunting and fishing 
and lost my suntan. But when I did go afield, 
it was often to exotic places and usually at a 
discount while using other people's equipment. 
This was good and bad. Imagine having to get 
used to a new gun, scope, binocular, load, and 
trajectory the day you start a deer hunt. Every 



on vacation. The only occupation with a higher 
divorce rate is Hollywood star, but someone has 
to do it. 

SHIFTING TIDES 

Pay rates vary from dismal to fair. My first 
five articles in 1976 brought between $75 and 
$500 a piece. Today, magazines pay $200 to 
$2,000— but rarely the latter. Blog posts fetch 
$50 to $350. Writers are expected to provide 
top-quality photos with their words, often for no 
additional compensation. Videos are beginning 
to replace written stories, and that's another 
scattered, flooded market. 

Then there are the "personalities" on TV and 
the internet. Suddenly country singers, wres- 
tling champs, and beauty queens are experts 
in bullets, ballistics, and broadheads. Career 
outdoor writers — men and women who hunt, re- 
search, test, interview, and report in detail— are 
going the way of the television repairman. 

I've enjoyed a wonderful career that has en- 
abled me to hunt around the world with the best 
gear, guides, trackers, and hunters. Given the 
worldwide decline in wild places, I wouldn't rec- 
ommend young people set their sights on being 
an outdoor writer now. It's a hectic and stressful 
job demanding dedication, discipline, perse- 
verance, and, these days, a good TV persona. 

But if you think you've got what it takes, try it. 
Hunters, hunting, and the hunted need talented 
voices to promote and defend them. 




time. Imagine having to interrupt your hunt to 
snap photos, shoot video, and take notes. Imag- 
ine flight delays, lost luggage, jet lag, strange 
camps, and snoring roommates while your wife 
is back home seething because she thinks you're 
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FINDAFIELDDDG 
ATM POUND 

By Brad Fitzpatrick 



► If you're in the market for a new hunting companion, 
you might consider a trip to the local shelter. You 
could find a diamond in the rough, as a friend of mine 
did— a beagle that became one of the best hunting 
dogs he ever owned. The key to success is examining 
each dog to determine which will work best for you. 

Breed: Pound hounds don't come with a pedigree, 
but you should do your best to determine the breed 
of any dog you're considering. Some dogs might 
have abilities that are outside the breed's intended 
purpose, but selecting a dog with the most suitable 
background is a step in the right direction. 

Temperament: Dr. Mark Hayes of the Mount Grab 
(Ohio) Veterinary Clinic suggests that all shelter dogs 
be examined for aggressive behavior toward people 
or other animals before they're considered for adop- 
tion. A dog with a good temperament has a better 
chance of responding to training. A field dog needs to 



learn basic obedience commands, and this requires a 
willing temperament. 

Health Issues: "Be sure to check a dog for any sign 
of infectious disease before adopting," says Hayes. A 
runny nose, cough, or fever can spread to other pets. 
Some dogs have limiting physical ailments, and older 
dogs will likely not be able to work as long as younger 
ones. 

Instinct: This factor is difficult to evaluate at the 
shelter, but it is the most influential in determining 
whether the dog will hunt. The good news is that if 
you select a dogthat has hunting instinct, you'll spend 
more time refining that instinct and less time training. 
Spending time in the field helps, especially with other 
well-trained dogs. My friend's beagle fell in with a 
group of trained hounds and quickly learned to hunt 
with no encouragement from her owner. A dog with 
the right instincts will be self-motivated to find game. 
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REPAIR A BUSTED STOCK 



A broken rifle stock needn't 
mean the end of the gun. The 
repair may show, but the stock 
can still be strong. Sometimes 
the repairs even add character. 

[ 1 ] Take the gun apart so the 
stock is free and clear. Simply 
gluing the stock together will 
not produce a strong enough 
repair. Brass stock repair pins 
from Brownells reinforce the 
stock and prevent it from split- 
ting again. The idea is to pin the 
broken area as you glue it; the 
brass pins provide structural 
strength along the damaged 
area. The pins must be placed in 
solid sections of the stock. 

[ 2 ] Choose a drill bit that's a few 
thousandths of an inch smaller 
than the pin. The pin should fit 



snugly, but if the hole is too small, 
it will be difficult to drive the soft 
brass pin into place. As you drill 
the holes, hold the broken pieces 
together so they're correctly 
aligned. If you're going to drill all 
the way through, as opposed to 
making blind holes, make sure 
the drill runs true and exits in the 
desired location on the opposite 
side of the stock. 

[3] For repairs on wood stocks, 

I like Brownells Acraglas Gel 
stock bedding compound. This 
is an epoxy that forms a very 
strong bond, and it can be dyed 
to match the finish on the stock. 
Coat both pieces with the gel. 

If the stock is not completely 
broken, carefully pry open the 
split and fill it with the gel. Force 



it into any cracks. You want all 
of the broken surfaces to be 
well coated with the glue. Note 
that the stock repair pins have 
grooves in them, which will hold 
the bedding compound and 
help form a tight bond with the 
stock. Coat the pins with gel and 
carefully tap them into place. 
Make sure the stock pieces stay 
tightly together as the pins are 
inserted and that there is no gap 
between the pieces. 

[ 4 ] Clamp the broken pieces 
together. Several tight wraps 
with electrician's tape works 
well. Surgical tubing is good for 
clamping uneven surfaces. Vises 
and C-clamps provide ample 
power but must be padded to 
prevent damage to the stock. 



Clean up any excess gel, then let 
it set for at least two days. 

[5] After removing the clamps 
or tape, clip the pins close to the 
stock. Use a file to bring them 
flush and to remove any excess 
glue. When you get close to the 
stock surface, switch to sand- 
paper in a sanding block. With a 
small repair, if you work carefully, 
you can avoid damaging the 
finish on the stock. For a large 
or extensive repair, it's better to 
sand down to the bare wood. This 
allows for the best fit with the 
pins and glue line, resulting in the 
least noticeable repair. You can 
try to match the stain and stock 
finish, but you're better off strip- 
ping and refinishing the entire 
stock. —Bryce Towsley 
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BENJAMIN & VERONICA GETTINGER (BEAGLE); CLIFF GARDINER & JOHN KELLER (CHUM TUBE) 





[DIY PROJECT] 

PVC CHUM TUBE 





ATTRACT MORE FISH WITH THIS DURABLE 
TUBE THAT COSTS LESS THAN $10 TO MAKE 
BY CART DAVE LEAR 




[ STEP ONE ] 

Use sandpaper to rough up the outer 
ends of the PVC pipe and inside the 
socket cap and hub collars. 



[ STEP TWO ] 

Apply a liberal amount of 
PVC cement around one of the 
scored ends and seat the pipe into 
the socket cap. Repeat on the other 
end with the hub. 






[STEP THREE] 

Drill a hole through the center of the 
FPT cap. Insert the eyebolt, add the 
washer and lock nut, and tighten. 




[ STEP FOUR I 

Tie on a loop of cord with a carabiner 
or snap hook for quick attachment to a 
boat cleat or stern lift. 




[ STEP FIVE ] 

Drill multiple holes through the barrel 
of the PVC pipe. A^®/ 64 -inch bitwill 
allow larger chum particles to leach 
out at a reasonable pace. 




S 10 to 12 inches of 
2-inch Schedule 40 

1 2-inch PVC socket 



1 2-inch PVC hub 
with threaded 
male reducer 

1 2-inch PVC 
threaded FPT cap 

1 Vex 1 -inch 
stainless-steel 



eyebolt with 
washer and nylon 
locknut 

20 inches of 14- 
inch nylon cord 

1 carabiner or 
snap hook 








THE GUN-STDRE CLERK 

SAM 

MOREHOUSE 

GLASGOW, MONTANA 

I WORK IN MY family's sporting- 
goods store. The worst thing 
about working with my dad 
is that we can't hunt or fish 
together except on Sundays, 
when the store is closed. The 
other downside is that we're 
stuck working when everybody 
else is out hunting or fishing. 

Even though we're in a rural 
area, we feel the competition 
from the big-box stores and 
the internet. We have to be 
competitive on price because 
anybody can get on their phone 
and see what an item sells for in 
Billings or online. And we try to 
be competitive with inventory, 
but it's been tough ever since 
the gun boom in 2008. We do 
a lot of special ordering, but 
sometimes it's years before 
we get the product in hand. We 
just got in some ammo that was 
ordered in 2012. 

You're not going to get rich 
at this job. It's an hourly wage 
and we don't make commis- 
sions on sales. I make better 
than minimum wage, and I get 
health insurance and vacation 
time, but the best perk is the 
discount on gear— we pay just 
a little over cost. 

However, 1 really like guns, 
so any disposable income 1 
have goes right back into the 
stuff we sell. But 1 get to see 
new products before anyone 
else. 1 think the fact that I'm in 
the field using new gear makes 
me a more knowledgeable 
salesman. That's something the 
big-box stores don't have. 
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HOMEMADE 
COVER SCENT 

By Bob Humphrey 



► The key to the effective- 
ness of a cover scent is how 
well it matches the aromas 
of the area you hunt. Com- 
mercial scents work fine, but 
they're not always regionally 
accurate. However, you can 
make your own scent for next 
to nothing and tailor it to your 
hunting grounds. 

Collect vegetation 
from your home woods 
and put it in a pot of water. 
Aromatic plants make the 
best cover scents because 
they'll infuse more oils and 
resin into the solution when 
cooked. This usually means 
evergreens like balsam fir, 
spruce, pine, and cedar, 
though you can use deciduous 
leaves orforbs like sassafras, 
sage, orgoldenrod. If there 
aren't any strongly aromatic 
plants around, gather duff 
from the forest floor, and 
don't be afraid to throw in a 
little loose soil. You can also 
use fruits and nuts and make a 
solution that works as both a 
cover and an attractant. 

Bring it to a boil and 
let it simmer for 20 to 30 min- 
utes. The longer you boil it, the 
more concentrated your broth 
will be; however, boiling for 
too long might vaporize some 
of the aroma you're trying to 
capture. It's best to use as 
little water as possible. 

Strain the solution 
through cheesecloth, a piece 
of game bag, or an old T-shirt 
to remove any particulates 
that might clog your applica- 
tor. Once it has cooled, pour 
into a clean spray bottle. If you 
use scent-eliminating spray, 
save your empties for this 
purpose and relabel them. 



I DIY PROJECT I 

THREE QUICK ROD FIXES 



IT'S A SHAME TO DITCH A FISHING ROD THAT JUST NEEDS A LITTLE TLC. WHYTHROW 
AWAY A TRUSTED OLD FRIEND THAT FLAT-OUT CATCHES FISH— AND SPEND MONEY 
TO REPLACE IT— WHEN BASIC REPAIRS ARE THIS EASY? BYTOM CARPENTER 






© REPLACE A GUIDE 

Use a candle to heat the epoxy around the guide's factory wrappings and 
break the seal (a). Cut off the old wrappings with a razor blade, cutting on 
the rod guide's feet to avoid marring the blank (b). Clean the area well with acetone 
or isopropyl alcohol and let dry. Place and position the new rod guide. Using rod- 
guide thread or heavy-duty nylon sewing thread, wrap the new rod guide on. Seal 
the wrapping with a coat of clear epoxy glue or hot glue around all threading (c). 




^RESTORE A TIPJ 



Clip off the jagged end to make a clean break. 
Sand down the end so the new tip will just fit. 
Put a few drops of hot glue into the ferrule of 
the new tip. Slide it onto the broken rod. Wipe 
off excess glue, but leave a small seal between 
the tip and the rod. Hold the tip in place until 
the glue cools and sets a bit. Sand off any 
excess globules after dr)dng. 
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FROM TOP LEFT: ALAMY; JUSTIN APPENZELLER 







REPAIR 
A GRIP 

Detach the bro- 
ken end and remove all 
cracked or crushed mate- 
rial (a). Trim a new piece 
of cork to the correct size. 
Drill out a hole in each 
piece of cork (b).Cuta 
wood dowel to the proper 
size and length. Coat the 
dowel with epoxy or hot 
glue and insert it into the 
rod cork; slide the new 
cork piece over the other 
end (c). Inject glue into the 
junction to seal and con- 
nect the pieces; wipe off 
any excess. If the seam is 
sloppy make a cork paste 
(sanded cork combined 
with wood glue) and use it 
to refurbish the grip. 
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THE OUTFITTER 

LAYNE WILCOX 

TWIN BRIDGES, MONTANA 

^ 




F or the better part of three decades, 

Layne Wilcox has guided hunters into the 
mountains of western Montana in search 
of elk and mule deer. He got his start right 
after high school, working for an outfitter in the 
Bob Marshall Wilderness. Nine years ago, he and 
his wife. Candy, jumped at the chance to buy the 
outfit he was working for at the time. Today they 
operate Advantage Backcountry Outfitters in 
the Beaverhead National Forest. H 






How do you start an outfitting business? 

We got really lucky. In Montana, you have 
to buy out another outfitter in order to get on 
Forest Service land, which is where most of the 
backcountry camps are. We saw the stars align 
when my boss retired, and we got financing. The 
toughest thing is being the new guy on the block 
and lining up customers without any references. 
But if you can guide a hunter to a good bull, he'll 
tell 5 or 10 buddies, and that's how you get going. 






What are your biggest expenses? 

|Most of it's paying the cooks and guides, 
plus caring for and feeding stock. We don't have 
winter range here, so we have to feed them 
winter hay, which is expensive. One year it might 
be $8o a ton and the next year it's $l8o a ton. But 
I lease them to another lodge in the summer, and 
that pays for their feed all winter. I do all my own 
farrier work and shoeing. If I didn't, that's $300 
to $400 per head per year, and we're working 
with 25 head. In terms of vet costs, you have 
to worm them several times a year, plus there 
are the vaccinations. Luckily my wife sells vet 
supplies, so we get everything at a discount. In a 
good year, we'll make $120,000 or so. 



^^iHow do you remain successful? 

^^^We just try to run a top-notch camp. We 
hire cooks who are good at cooking. All our 
stock is well broke and great to ride. My group 
of guides is great. They've been with me for 
many years, and they like where I hunt. We 
have elk there, so they're able to get their 
hunters on some critters. One of the toughest 
things in my business is finding good help. 

I ^^What do you like most and least about 
outf itting? 

IJI^l like guiding people who have never killed 
an elk, especially young kids. What we offer is 
a bucket-list hunt for a lot of people. This year, 
we'll have two ladies in their 60s. It's been their 
dream to go on an elk hunt, so that'll be a ball. 

The biggest frustration is clients whose 
expectations are out of whack or who show 
up out of shape. Hunters are getting bigger, 
and I hate to say it but people just don't want 
to work for things anymore. You might find 
an elk for a guy, but it's going to be a tough 
2-mile hike to get within range, and he decides 
he doesn't want to do it. It's heartbreaking for 
a guide to finally find an animal and have the 
hunter tell you that. People just want it easy, 
and I think that's because TV shows make it 
look that way. 

Is outfitting a good way to make a living? 

^^^It is if you like to work hard. We work a 
minimum of 18 hours a day during the season. 
Everyone's up around 4 a.m., gone from camp 
by 6, and we don't get back until 8 at night. 
Then you eat dinner, take care of the stock, 
feed them, go to bed, and do it all over again. 
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THE APPAREL MAKER 

KIRSTIE PIKE 

GUNNISON, COLORADO 



A lthough SHE never received any formal few years of rapid expansion, she found herself 
business or apparel design training, that struggling to meet increasing demand with lim- 
didn't stop Kirstie Pike from starting one ited resources. After more than a year of talks 
of the first companies to produce techni- with potential investors, her current backers 
cal hunting clothing designed exclu- turned up out of the blue, 

sively for women. A nurse by trade. Pike is also "They came to us for no other reason than 

a diehard hunter. A decade ago, she walked into that they liked the company and what it stood 

a big-box outdoors store to pick up gear before for," says Pike. 

archery season— and walked out frustrated. Production ramped up again and Prois saw 

"There was literally nothing there for women a 30 percent increase in growth from 2013 to 

except cotton capri pants and tight baby-doll T- 2014 It's still a small business, but it's also a 

shirts," recalls Pike, who had resorted to wearing powerhouse in its space, 
running clothes on her hunts. 

Male hunters had plenty of quality hunting SECRETTO SUCCESS 
gear to choose from, and there was no shortage Apart from the inherent rewards of providing 
of technical apparel for female hikers, bikers, quality products to an underserved demo- 
runners, and skiers. But the female hunter graphic. Pike says her company's success hinges 

was left wanting. Pike decided to target that on customer service, 
untapped market and founded Prois in 2006. "Women are just different customers," Pike 

says. "When you can outfit a woman in hunting 
GREAT STRIDES gear that she's never been able to get, and she 

Pike started by sketching her ideas for some of feels good and looks good, and she's comfort- 

the gear missing from the women's hunting mar- able — women love that. And the high-end brand 

ket— comfortable, well-fitting outerwear. Next, becomes part of her identity as a hunter." 

she tracked down a pattern maker in Colorado Prois aims to establish itself as the go-to 

to help develop the designs. That led her to a brand for female hunters, no matter their pur- 
cut-and-sew guy in California, who transformed suit. It already has product lines for big-game, 

the patterns into real-life prototypes. Prois safari, and upland hunting, and Pike anticipates 

currently employs eight people (though Pike adding waterfowl options in the future, 
expects to hire additional employees soon) and "Expanding our lines has definitely expanded 
has a pro staff of more than 50 members— all of our sales," she says. "Not every woman needs 

them women. camo. Being able to speak to women and honor 

Pike started Prois out of pocket, but after a their specialty is how you build your sales." 








Wool blanket 



T-pins 



Pencil 



Scissors 



Heavy nylon thread 



Sewing machine or semi-large 
sewing needle 



Embroidery thread 



Leather string 



[DIY PROJECT] 

WOOL 
BLANKET 
GUN CASE 



EMBRACE YOUR INNER 
MOUNTAIN MAN AND 
CRAFTYOUR NEXT RIFLE 
CASE FROM AN OLD 
WOOL BLANKET 
BYARAMVONBENEDIKT 








5 12 inches longer than the gun 

m you'll store in it. Lay your rifle on 
Q the blanket and fold the blanket 
^ over it so that it covers the gun 
t completely, plus at least 2 inches 
^ extra. Pin the case into shape 
g with T-pins. Use a pencil to draw 
m an outline, staying 2 inches away 



from the firearm. Don't follow the 
gun's contours too closely; you'll 
want the gun to slide in and out 
with ease. 

Across the muzzle end, mark a 
half-inch seam allowance instead 
of 2 inches. At the butt end, extend 
the case 10 to 12 inches to create a 
flap that will fold over the butt of 
the rifle. 



[ STEP TWO ] 

Slide the rifle out and, using a 
sharp pair of scissors, follow your 
pencil lines to cleanly cut out the 
pinned-together case. 



[STEP THREE] 

: Sew your case with heavy nylon 

' thread. If you use a sewing machine. 



make sure that the seam is heavily 
pinned or the top layer will crawl 
along ahead of the sewing foot. 

If you sew your case by hand, use 
a semi-large needle to make small 
stitches no more than 14 inch long. 
Reinforce both ends of your seam 
with extra stitching. It should go 
without saying, but don't sew the 
butt end shut. 




[ STEP FOUR I 

- You can either leave the rough edge 
' out or turn the case inside out for a 
more finished look. Bind the edges 
of the mouth with heavy embroi- 
dery thread so they don't fray. 

[ STEP FIVE I 

Sew on a closure tie. I like a 
semi-soft leather string about 14 
inch wide. Use an awl to poke four 
holes, each separated by 
14 inch, in one side of your case. 
They should be 4 inches from the 
open end of the case and parallel 
with the opening. Make the holes 
just big enough to thread your 
leather string through in a running 
stitch, leaving a foot or two on 
each side of the stitching. 





FISHING PORK-RIND TRAILERS by tom carpenter 

You can add fish-attracting motion to spoons, jigs, and other lures with a pork-rind trailer. But you’ll 
catch more fish with homemade pork rinds that add an irresistible scent and salty taste to your offering. 

Buy salt pork, also known as fatback, from your butcher. Trim off the excess fat. Fiy the fatback in a 
hot pan, fat-side down, for lo seconds. Add a cup of water, heat quickly, then lower the heat and simmer 
for 5 minutes. This renders the fat and makes the skin pliable and easier to cut. Keep the fatback flat 
during simmering. After cooling, use sharp scissors to cut the rind into your desired lure shapes. Color 
rinds as you would Easter eggs, in a solution of food coloring, one tablespoon of vinegar, and enough 
hot water to just cover the rind. Store your rinds in a veiy salty brine (use kosher salt). 
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THE HEAD-BOAT MATE 

JODI 

WAIBEL 

NORTH BRANFORD, CT 




EVEN GRIZZLED charter-boat 
captains will agree that the 
most critical — and thank- 
less-job on any fishing boat 
belongs to the mate. Long 
hours, strenuous daily routines, 
low pay, and zero recognition? 
Jodi Waibel, a mate aboard 
the Block Hawk out of Niantic, 
wouldn't have it any other way. 

E£What's your typical day 
lil^? 

'm usually up at 4 a.m. and 
at the boat an hour before our 
first trip at 6. 1 prep bait, rig up, 
greet customers, and some- 
times sell trip tickets, hats, and 
T-shirts. It takes us 45 minutes 
to an hour to get to where 
we'll fish. When we're fishing, 1 
untangle lines and net fish. On 
the way in, 1 cut and bag fillets. 
Once we're back in, 1 clean the 
boat and stow gear for the 
next trip. Some days during 
the peak of the season, we run 
three trips a day. During the 
summer months 1 sometimes 
work seven days a week, but 
that's by choice. 

Q^What's the most and the 
least you've made on a trip? 
£I2]|The most was probably 
$300. The least was $12. 

^^This sounds like a tough 
way to make a living. 
^lY fj Mavbe. but 1 truly love my 
job. I've been fishing since 1 was 
three years old— my dad would 
take me with him all the time. 1 
went to school to learn marine 
mechanics. 1 also learned that 
I'm not one to sit behind a 
desk. 1 got to the point where 
1 wanted to do what 1 most 
enjoyed doing, and this is it. 






I DIY PROJECT I 

MAKE AN 



AX HANDLE 



DONE RIGHT, IT WILL BE TOUGHER, LAST LONGER, AND 
FIT YOU BETTER THAN ANY STORE-BOUGHT HAFT 
BYARAMVONBENEDIKT 

stopped. Repeat the process until 
the head fits onto the handle with 
■ 14 inch extending above the top. 



[ STEP ONE ] 

Find a chunk of aged wood that is 
straight-grained and free of knots. 
The growth rings must be oriented 
so they'll run parallel to the flat 
side of the finished handle. Flickory 
is good; Osage orange is best. With 
a hatchet or saw, reduce the wood 
to a plank roughly 1V2X4X32 inches. 

[ STEP TWO ] 

Any ax handle that feels good in 
your hands will work as a pattern. 

Lay it on top of your plank and 
trace the outline, staying a shade 
wide. Use a farrier rasp to trim 
away everything outside the lines. 

[STEP THREE] 

Clamp the handle in a vise, head- 
up. Place the ax head on top of 
the handle end. Make sure it's 
oriented perfectly, then trace the 
inside of the eye head onto the 
top of the handle end. Remove the 
head. Draw another line Va inch 
outside the traced line. Using your 
farrier rasp, reduce the wood to 
the outside line, and far enough 
down the handle to accommodate 
the depth of the head. Using the 
fine-cut side of the rasp, reduce 
the top until the eye of the axjust 
barely starts over it. Tap it onto the 
handle until it stops, then remove 
it. Remove wood where you see 
marks indicating where the head 



[ STEP FOUR I 

Set the head aside and start 
shapingthe handle. Remove wood 
until it feels perfect in your hands. 
Sand it well, starting with 8o-grit 
and working up to 320-grit. Don't 
sand the wood that fits inside 
the head. Spray the handle with 
polyurethane and let dry 



[ STEP SIX I 

Clean up excess epoxy. After the 
epoxy has cured, cut the top of 
the handle and wedge to about Va 
inch above the head. Clean up the 
rough edges with sandpaper and 
give it a blast of polyurethane. 



Chunk of wood 



Polyurethane 



Flatchet 



Farrier rasp 



Pattern handle 



30-minute epoxy 



Sandpaper 



[ STEP FIVE I 

Use a hacksaw to make a 2-inch- 
deep cut lengthwise into the top 
of the handle. Fashion an Osage 
wedge the same width and depth 
as your cut, and V16 inch thick 
at the top. Apply a thin layer of 
30-minute epoxy inside the eye 
and on the wood that goes into the 
head. Slide them together, tapping 
the head firmly onto the handle. 
Apply epoxy to both sides of your 
wedge and pound it into the cut in 
the handle. It's okay if the wedge 
splits. Seat it as deeply as you can. 



CLIFF GARDINER & JOHN KELLER (AXE); BRIAN KLUTCH (DOWN JACKET) 









MHABDWTARGET 

By Toby Wolroth 




Wrap the target with 
self-adhesive drywall joint tape. 
Make sure it's wrapped tightly, 
and secure the edges with duct 
tape, but leave an opening on one 
side to insert the nozzle of a can 
of foam sealant. 

Fill the hole with the 
sealant (use the kind made for 
filling small gaps and cracks; the 
kind designed for large cracks is 
not adequate for stopping arrows) 
by covering the inside edges and 
slowly letting the foam expand. 




Once the target is filled, 
add another wrap of the mesh 
tape to completely enclose the 
repaired area. The foam should 
continue to push out through the 
mesh tape. Remove excess by 
gently scraping with a piece of 
cardboard. Let dry for 24 hours. 





Use a wood rasp to 
shape the material to resemble 
the original target. 

Coat with spray paint to 
make the target look almost as 
good as new. 
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[OmCKFIX] REVIVE YOUR DOWN JACKET 



I 



f 

S, - 



Time is not on your side 
when it comes to the 
fragile exterior of your 
synthetic- or feather-filled 
vest or shell. Eventu- 
ally, an encounter with 
a barbed-wire fence or 
the tip of a knife being 
returned to its sheath will 
slice an opening in the 
nylon. The best repair for 
such a tear is simple duct 
tape. (I've found Gorilla- 
brand tape to be the 
stickiest and most water- 
proof of the bunch.) But 
to save us from looking 
like a frat boy wearing his 
brother's hand-me-down 
puffy, we're going to put 
the tape on the inside so 
it won't curl up and fall off 
in a week. 

Tear off a piece of 
tape larger than the rip. 



Trying to avoid the sticky 
surface, trim the corners 
with a pair of scissors. 
Once the piece is ready, 
flatten the interior fill and 
gently slip the piece of 
tape inside with a clean 
stick, keeping the sticky 
side facing you and the 
slick side lying on top of 
the fill. 

Once the tape is in 
place, close the tear on 
top of the duct tape, and 
you're done. It might take 
a try or two before you get 
it right, but once you're 
done the hole will be 
closed, there won't be any 
sign of the tear, and the 
stuffing will stay intact. 

LOFTY EXPECTATIONS 

Traditional down, synthetic 
downs, and even the new 



waterproof downs need to 
be kept clean in order for 
them to retain their loft, 
which gives these garments 
the ability to retain heat. 

To clean them, use a 
front-loading washer on 
gentle cycle with at least 
one extra rinse. Make sure 
you use a soap that rinses 
clean, like Sport Wash 
or Sensi Clean. Do not 
use Woolite, traditional 
granular detergent, or any 
fabric softener. The key is 
to completely rinse out any 
detergents, since these 
notably hamper the fill's 
performance. 

Once the garments are 
ready for the dryer, toss 
in a tennis shoe or a hard 
rubber ball and dry on 
medium heat until they're 
completely dry. —RB.M. 




/ 
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THE DUTDDDR LIFE HOW-TO SPECIAL 

READER TIPS 



miiF 
THAT? 



GEAR 

BOW SIGHT COVER 

BY MICHELLE HARME5, 
WATERTOWN, NY 

“I use a foam drink koozie 
to protect my bow sight 
when Fm walking to and 
from my stand. Most fit 
with no modifications.” 



SURVIVAL 
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SEND YOUR DIY IDEAS TO HOWTO@OUTDOORLIFE.COM 



[HOWTO] 

"Eirst, using my table saw, I cut 
a slot in the horizontal part of a 
V/2XI V2 X %-inch PVC tee to 
accommodate a floater's keel, 
then I insert a %-inch PVC leg. 
Early in the season, I put the leg 
directly into the ground. I slide 
it over a piece of V2-inch rebar 
when the ground is frozen. A 
5 -gallon bucket will tote the 
j rebar and stands for about three 
I ^ dozen decoys. The PVC materials 
run about $2.50 per decoy." 



HOMEMADE FIRE STARTERS 

By Byron Crownover, Botesville, AR 
► "Cut a newspaper into 1 -inch strips, roll 
strips up tightly, and tie string around the 
rolls, leaving about VS-inch of string as the 
wick. Melt burnt-down candles or paraffin 
wax in an old pot. Saturate the newspaper 
rounds in the melted wax. Set aside to cool. 
Store the rolls in a zip-top bag in your pack" 



DUAL- 

PURPOSE 

DECOYS 



RATHER THAN BUY DOZENS OF 
FLOATING AND FIELD DECOYS, I USE 
MY FLOATERS BOTH ON THE WATER 
ANDINTHEFIELD 
BY DAVI D DOYLE, WORLAND, WY 



FROM TOP: CLIFF GARDINER & JOHN KELLER (2); 
JUSTIN APPENZELLER (NEWSPAPER) 
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inreachdelorme.com 



DELORME 








Join Outdoor Life and Rifles Only in Kingsville, Texas or Sheridan, Montana for an exclusive training course 
designed to help outdoorsmen realize their potential as rifleman in real world hunting scenarios. 



THE THREE-DAY CLASS INCLUDES: 

» A technical education of firearms and ammunition 

» An emphasis on practical field marksmanship 
and rifle manipulation skills 

» Shooting realistic, animal-size targets, both stationary 
and moving out to 600 yards 

» Course completion certificate, program gift bag, 
and some meals 

NOTE: Students responsible for ammunition, Lodging, and transportation 



UPCOMING SESSIONS IN 2015 




May 1-3 


July 10-12 


(Kingsville, TX) 


(Sheridan, MT) 


|EuiT»r!^v| 


May 29-31 


Sept. 11-13 


(Kingsville, TX) 


(Kingsville, TX) 



RECISTEH TDDAY 

OyTDOOmiFE.COH/SHOOTINGSCHOOl 

Contact us with questions: 

OLShootingSchool@bonniercorp.com • 888-647-2235 
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EGG TAKERS 



HEARTLAND CAVIAR, THE EGGS FROM SWOLLEN-RIVER PADDLEFISH, IS BIG BUSINESS IN 
OKLAHOMA. BUT DOES COMMERCIALIZING A WILD RESOURCE PUT IT IN DANGER? 

BY STEVE WAGNER 



PHOTO ILLUSTRATION BY ERIC HEINTZ 






PRESSED TIGHT to the starboard gunwale of his 
guide s deep-V, anchored in the dirty roil of a rain- 
swollen river, retired cop Jeff Puckett powers through 
a racking lesson on leverage. 

Calves straining, forearms burning, back aching, 
and with a purple bruise spreading low on his belly 
from the butt-end of a surf rod, Puckett applies more 
force to his side of the lever, but the object on the other 
end barely budges. 

“If s like dragging for a sunken car,” he grunts, grin- 
ning over the pain. 

In mid snicker, Pucketf s dad, Gary, who has been 
sweeping his rod in wide arcs across the boaf s port 
side, suddenly sticks a fish of his own. Now the elder 
Puckett is learning all about 
leverage, too. 

Father and son gradu- 
ally winch their loads— two 
40-pound paddlefish, each 
with a treble hook buried in 
its side— across the current, up 
to the surface, and back to the 
stern, where the guide hoists 
them aboard. Both fish are 
spawning females, bellies dis- 
tended with shiny black eggs. 

Those ova have come to 



THE 

EGG TAKERS 



symbolize both life and death for this species. 

Each dark capsule contains genetic coding, DNA-borne traits that 
have allowed paddlefish to survive since the Mesozoic Era. In the slow 
chaos of time on Earth, flora and fauna come and go, emerge and then 
pass into oblivion. Yet this unique life form has been reproducing itself 
with few evolutionary changes for 75 million years. 

But paddlefish roe also has another notable use— as an hors d oeuvre 
served on toast points. And thaf s where this fishing stoiy gets messy. 

Since the Pucketts are in Oklahoma, they’re not allowed to keep the full 
bounty of eggs from their catch. To remain within the law, Jeff and Gaiy 
are required to throw away most of the roe— or, alternatively, donate all of 
it to the state, which processes and sells paddlefish caviar worldwide, col- 
lecting some $2 million a year. 

Officials say it’s all about fisheries research and salvaging a byproduct 
to generate supplemental funding for conservation. 

Gritics call it heavy-handed government. They worry about com- 
mercialization and market-driven poaching of a relatively fragile native 
species. And they question whether a fish-and-wildlife agency is exploit- 
ing a public-trust resource for a different kind of leverage, in which 
paddlefish are the lever and the object at the far end is profit. 

Gommercial exploitation of wildlife is what condemned many of 
America’s game species to decades of overharvest, these critics say, and 
gave rise to the establishment of state game agencies a century ago. Do 
we really want to go back to putting a dollar value on wild species? 



GRAY GOLD 

THE "CHEVROLET OF CAVIAR" according to chef Wolfgang Puck, pad- 
dlefish eggs have been commercially available for more than a century, 
though traditionally they’ve been shunned by connoisseurs. Favor went 
to beluga sturgeon from the Gaspian Sea. Their gleaming eggs, called 
pearls, are larger and firmer, with a sumptuous “pop” of flavor when 
pressed between the tongue and roof of the mouth. 

But demand for the delicacy gradually outpaced supply. As beluga 
caviar grew scarcer, retail prices in the U.S. soared to $300 an ounce, fuel- 
ing rampant overharvest, both legal and illegal. 

“Throughout the world, the history of caviar is the histoiy of fish popu- 
lation exploitation,” said Brad Schmitz, a Montana Fish, Wildlife & Parks 
Department fisheries manager, in a 2007 interview. “If caviar stocks are 
not tightly regulated, the fish population can eventually disappear.” 
Exhibit A is the Gaspian Sea’s beluga, where sturgeon numbers finally 
tipped into an actionable nosedive. International trade in wild beluga 
caviar was restricted in 1996 under the governance of the Gonvention on 
International Trade in Endangered Species (GITES) and banned entirely 
in the U.S. in 2005. 

All of which caused aficionados worldwide to take a second look at the 
prehistoric, odd-looking fish from the Mississippi River basin. 

• 

CLASS OF *99 

SOME 450 RIVER MILES from the main stem of America’s big river, 
in the hilly uplift of the Ozarks in northeast Oklahoma, is Grand Lake. 



Paddlefishers line the shore of Montana's Yellowstone River (top), casting 
large treble hooks (far right) to snag fish in the heavy current. As in Okla- 
homa, Montana fisheries personnel monitor the harvest but also net and 
tag paddlefish (right) to estimate the species' population and distribution. 
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PHOTOGRAPHS BY ANDREW McKEAN 







► 

A Yellowstone River snagger shows off his first paddlefish (top). I 
of high spring runoff, paddlefish congregate in specific spawning 
giving both anglers and fishery biologists a chance to encounter r 
fish. A biologist tags the jaw of a Missouri River paddlefish (right' 



Nourished by two main tributaries, the 46,500-acre 
impoundment is the state s most productive paddle- 
fish fisheiy. 

In 2004, technicians with the Oklahoma 
Department of Wildlife Conservation (ODWC) were 
conducting routine netting surveys to assess fish 
populations in Grand when they discovered a signifi- 
cant change from previous years. Nets were suddenly 
laden with five-year-old paddlefish. 

It was the first evidence that unprecedented spawn- 
ing success had occurred in 1999. Biologists are 
unsure exactly what caused the huge spike in pro- 
ductivity, but they knew right away that a massive 
year-class of paddlefish was just two to three years 
away from reproductive age. 

By 2006, forecasts showed, these fish would begin 
springtime spawning runs out of the lake and into the 
rivers. Commercial fishing had been outlawed since 
1992, but the coming rush would be a boon to recre- 
ational snaggers who gather each spring to wait for 
the meaty, egg-swollen spoonbills to arrive. ODWC 
officials anticipated an extraordinary opportunity for 
research on paddlefish reproduction, recruitment, 
growth, and mortality. 

And given the decline of beluga sturgeon, they 
anticipated making some money in the process. 

• 

DATA AND DOLLARS 

IN 2008, ODWC OPENED the Paddlefish Research 
Center above Grand Lake. Anglers are encouraged, 
but not required, to hand over both male and female 
paddlefish to the center. In return, fish are filleted, 
packaged, and returned to the angler for free, but the 
center keeps all of the roe. Some years, in the span of a 
few weeks, nearly 4,000 fish are donated. 

Technicians collect data on each specimen’s sex, 
weight, length, age, and health. The massive data set 
has management value beyond the local fisheiy. 

“ODWC’s research on population dynamics has 
been directly applicable to our work restoring paddle- 
fish populations elsewhere in the region,” says Brent 
Bristow, a U.S. Fish and Wildlife Service project leader 
who works down state at the Tishomingo National 





Fish Hatcheiy. The hatcheiy uses broodstock from Grand to help reestab- 
lish paddlefish in other parts of its native range. 

In addition to its research functions, the Paddlefish Research Center 
is a food-processing facility with sanitaiy protocols, inspections, and 
certifications. 

Eggs can compose an astounding 25 percent of a female paddlefish s 
live weight. Thus, a 40-pounder can yield 10 pounds of caviar, making it 
an extremely valuable prize— but only for ODWC. Regulations prohibit 
individuals from possessing more than 3 pounds of roe, and the private 
sale of eggs is strictly forbidden. 

Once the roe is removed from the skein— the membrane that holds 
eggs together— it is screened, rinsed, salted, graded, and frozen in plastic 
containers, ready for sale. 

Since this is a state enterprise, lots are sold in order to the highest 
bidder. On a continental scale, CITES lists paddlefish as “vulnerable,” a 
ranking between “near threatened” and “endangered.” But because the 
Grand Lake population is robust, and CITES recognizes that a resource’s 
monetary value is a motive for managing it sustainably, ODWC was 
granted permits to export caviar. The agency is now among the biggest 
wholesalers of roe in North America. Buyers come from around the 
globe, especially Asia. 

The first year, ODWC sold more than 8,000 pounds. Production dou- 
bled in 2009, and reached a single-year high topping 18,000 pounds 
in 2013. All together, from 2008 to 2014, the agency has sold more than 
97,000 pounds— 48 tons— of paddlefish eggs. 

ODWC’s total gross revenue from caviar sales exceeds $12.7 million 
over the past seven years. Proceeds go into the agency’s general fund, 
helping to pay for ever}^hing from paddlefish researcher salaries to game 
warden trucks to headquarters copy paper. 

• 

UNINTENDED CONSEQUENCES 

SUCH FINANCIAL SUCCESS HAS led to conflict. Those hissing loud- 
est over Oklahoma’s caviar operation are the outcompeted. Commercial 
outfits in neighboring states pay employees to harvest paddlefish. Now 
recreational anglers were paying ODWC, via fishing licenses, for the same 
job. Lower overhead, lower price. 

“A government agency is depressing the market,” says Steve Kahrs, 
a caviar producer for Missouri’s Osage Catfisheries. “That’s our big- 
gest issue with Oklahoma. They screwed everybody. We have interested 
buyers waiting for Oklahoma to set the price before they’ll buy from us.” 

Another groan came horn local snaggers. ODWC promoted the paddle- 
fish bonanza and liberal creel limits, seeding an invasion of both resident 
and nonresident anglers. Oklahoma country music stars Blake Shelton 
and Miranda Lambert even joined agency leaders for a state-produced 
TV show about snagging paddlefish. The number of paddlefish anglers in 
Oklahoma tripled between 2008 and 2or2. 

The surge added to already-mounting pressures. Guides booked addi- 
tional clients, boat traffic increased at a fishery once limited to bank 
fishermen, and new side-view sonar equipment allowed more anglers to 
locate and snag paddlefish staging in areas where no one had bothered to 
cast before. 

Word spread among scofflaws, too. In 2014, paddlefish caviar retailed 
for about $25 an ounce. But buyers willing to deal in the black market 
could get it for half that price. Poachers took advantage of the fact that a 
40-pound female paddlefish was worth $2,000. Game warden captain 
Jeff Brown told the Tulsa World newspaper that his team now spends 
“more time protecting paddlefish than any other critter.” 

Oklahoma’s resident hunters and anglers haven’t seen a license fee 
increase since 2005, the longest interval since the 1960s. Nevertheless, 
for some sportsmen, the whole caviar saga leaves a sour taste. 

“Maybe the state should take and sell a backstrap from every deer we 
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kill,” lifelong Oklahoma hunter and angler Gary Giudice says mockingly. He 
adds, “There’s a market-hunting mentality surrounding paddlefish, and it 
feels wrong. We have great fishing and hunting, good habitat, and a diversity 
of wildlife. I know all that costs money. But it’s a shame that getting funding 
for conservation has come down to this.” 




DIY CAVIAR 

O The word "caviar" appeared in the 
English language in the 1500s, but 
Egyptians were pickling roe as early 
as 2400 B.C. In some cultures, caviar was 
reserved for royalty. In 19th century America, 
it was served free at saloons, where the salty 
flavor caused patrons to drink more beer. 

Today, caviar comes from sturgeon, pad- 
dlefish, salmon, trout, and other species. 

Chef Anthony Compagni of Benvenuti's 
Ristorante in Norman, Okla., is well versed in 
the caviars of the world— and he's partial to 
paddlefish. 

"Beluga is the most famous, especially 
among caviar snobs. But for the American 
palate, paddlefish has a more enjoy- 
able flavor, and it's usually freshed' says 
Compagni. "Paddlefish caviar can be served 
plain on a nice cracker, or with cream cheese, 
chopped green onion. Tabasco, or lime. Even 
people who don't like caviar usually go nuts 
for paddlefish caviar served this way!' 

Eor a delicacy of such fuss and fame, 
caviar is surprisingly simple to make. 

Compagni recommends removing roe 
from the outer membrane, or skein, by sift- 
ing it through a pizza screen. Place the 
eggs in a colander and rinse with fresh, cold 
water. Then add sea salt totaling 3 percent 
of the weight of the eggs. It's a classic pro- 
cess called molossol, Russian for "little salt." 



• 

AWINDOW CLOSES 

WHILE PADDLEFISH IN NORTHERN CLIMES can live 50 years, life is shorter 
at latitudes like that of Grand Lake. Here, survival after age 15 drops precipi- 
tously. ODWG’s paddlefish management plan predicts, “After 2015, the year 
class of 1999 will experience very high natural mortality as most fish that are 
not harvested will have lived out their natural life spans.” 

The population spike was always destined to normalize— with or without 
additional harvest or research. Or caviar. 

So how does a conservation agency balance a short-term opportunity for 
budgetary reward against its long-term duty to protect, manage, and sustain 
paddlefish for the citizens of Oklahoma? 

It’s a question that clearly annoys ODWG fisheries chief Barry Bolton, who 
says the program’s only driver is science; the revenue side simply is what it is. 

“The Paddlefish Research Genter was built on the fact that anglers were 
going to harvest these fish anyway, and the fact that anglers aren’t allowed 
to keep the eggs. We’re salvaging roe that was going to end up as waste when 
these fish were cleaned,” says Bolton. “From the outset, our biologists, our 
agency, and our commission agreed to support this concept only if it was 
driven by research and doing what’s best for the resource. Since 2008, I’ve 
never seen a situation where that wasn’t the case.” 

In 2008, anglers could keep three paddlefish a day. In 2010, the daily limit 
was reduced to one, with harvest allowed only on certain days of the week. In 
2013, ODWG closed one of Grand’s main tributaries as a paddlefish refuge, and 
closed snagging at night. In 2014, the agency enacted a two-fish annual limit. 

Bolton offers the progressively reduced limits— good for paddlefish popula- 
tions but bad for the agency’s income— as proof that ODWG is resource first. 

He concedes, though, that every revenue stream is important. 

“AH conservation agencies today struggle with funding,” says Bolton. “Gosts 
are going up, but hunting and fishing license sales are mostly flat or declining. 
Federal grants aren’t bridging the gap. To make up the difference, we have to be 
creative and rely on timber sales, hay grazing, ag leases, and oil and gas revenue.” 
Gaviar is one more commodity to help leverage the future of conservation. I A 4 




Montana's Yellowstone River hosts a paddlefish caviar collection station similar to 
the one on Oklahoma's Grand Lake. In return for cleaning and packaging snaggers' 
fish, a concession licensed by the state processes and sells paddlefish roe. 
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WHITETAIL HUNTING IN AMERICA HAS BOOMED AND BUSTED. AFTER YEARS OF RECORD 
HIGHS, HARVESTS IN MANY OF THE POWERHOUSE DEER STATES ARE DOWN, AND THEY'RE 
STAYING DOWN. THE TOP DEER EXPERTS AROUND THE COUNTRY ARE ACCEPTING THIS AS 
THE NEW NORMAL. SO WHAT HAVE WE LEARNED? LET's START WITH THESE SIX RULES 

BY TONY HANSEN, MARK KENYON, AND ALEX ROBINSON 
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THE NEW RULES 



RULE 

NUMBER 

ONE 



EXPECTATIONS 
ARE TOO HIGH 



T he average deer hunter in America 
has higher expectations today than 
ever before. Flip the television to any 
hunting show and you'll find a host like 
Mark Drury of Drury Outdoors, who 
killed six bucks last season scoring more than 
130 inches, four of which were over 150. Or pull 
up your Facebook newsfeed on a random day in 
early November, and you'll probably see 10 bud- 
dies showing off pictures of their giant bucks. But 
just because trophy deer are more present in the 
media doesn't mean that they're easier to kill. In 
fact, Boone and Crockett Club entries are down 
across the country (see map at right). 

Average deer hunters have expectations that 
cannot be met and they're left disappointed, says 
Neil Dougherty, an experienced wildlife consul- 
tant who works on whitetail properties across 
the country. "So many people I speakto today are 
living in Outdoor Channel la-la land, where every 
deer has to be four years old and 150 inches or 
they won't shoot it. And these guys only have a 
property of 200 acres or less," he says. 

BACK TO REALITY 

So where should you set your expectations? 
Dougherty says to start by determining your 
goals. Are you most interested in antler size, 
age class, numbers of deer, or just an overall 
quality hunting experience? Lastly, what are you 
willing to give up? Are you really willing to eat 
your buck tag? 

Once you decide on a set of criteria, you need 
to research the standards for that criteria in your 
hunting area. If you're interested in antler size, look 
into local big-buck club data, or B&C and Pope and 
YoungClub record books foryour county andfocus 
on the last 10 years. If you're lookingto manage for 
age, local wildlife biologists might be able to pro- 
vide insight into what age class of deer is typically 
being taken in the area. From there, Dougherty 
says, set your expectations based on the habitat 
you're hunting. 

"The top 10 percent [in age class or antler size] 
for that area is what a landowner should realisti- 
cally strive for, but that's only if the habitat is really 
tuned up," he says. If you don't have high-quality 
cover and food, targeting the top 25 percent in 
age or antler class is a more realistic goal. But 
if the fun starts to wane, get back to the basics. 

"Sometimes you just need to be successful," 
Dougherty says. "Maybe you take a buck you nor- 
mally wouldn't— maybe it's a younger age class. 
But if things all come together— you've worked 
really hard and an opportunity arises and you're 
excited— you should be able to kill that buck and 
do it unapologetically!' —Mork Kenyon 
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I will always rememberthesummerof2012. It was the summerthat smelled of death. 
Southerly breezes would carry the stench of rotting whitetail carcasses— deer 
that had died from the worst outbreak of epizootic hemorrhagic disease (EFID) in 
Michigan history— from the nearby river bottom toward my house. 

One year later, I bought a small chunk of hunting land that adjoins that river bottom. 
It might seem like a stretch to talk about "managing" deer that live on 17 acres, but it's my 
responsibility to do the best I can. And every decision I've made links back to that summer. 

It wasn't that I mistrusted the antlerless quotas set by the Michigan Department of 
Natural Resources. It was that I simply understood a harvest quota covering a county-size 
unit should not be a one-size-fits-all guideline, and I had positive, putrid proof that EFID 
had taken a sizable number of deer in my area. Even after the local EFID die-off, the state 
was offering antlerless tags in my unit. I could have taken five does that year, but I didn't, 
knowing that any additional doe mortality would have been devastating. 

Dr. Russ Mason, wildlife division chief for the Michigan DNR, tends to agree. "We can 
do whatever we want, as a state, to manage the 20 percent of Michigan that we own. But 
landowners and hunters will ultimately determine the management direction on the 80 
percent that we do not own," he says. 

So Michigan is developing a land co-op coordinator position and has created programs 
specifically to focus on private land management. And they are notjust focusing on basic 
methods of management like antler-point restrictions. They're looking at complex issues 
of habitat quality, density goals, and landowner collaboration. 

"There is this notion that 'I'm willing to do the right things but my neighbor isn't!" Mason 
says. "So we talk to that neighbor. And guess what he says? 'I'm willing to do the right 
things but my neighbor isn't! As hunters, we've got to do better than that."— Tony Honsen 
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BuckzlUas like this deer might show up 
all the time in magazines and on TV, but 
only seven 200-inchers were entered 
into B&C records for the 2014 season. 
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A 2014 STUDY SHOWS THAT CO-OPS REALLY WORK 
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RULE 

NUMBER 

THREE 



CWD IS STILL THE GREATEST 
THREAT TO WHITETAILS 




CO-OPS ARE 
THE FUTURE 



M anagement, by definition, implies a system of processes intentionally designed 
and implemented to achieve a set of desired results. 

Want to improve the age structure of bucks in your area? Protect young bucks 
and, over time, the percentage of mature animals should increase. 

But there is an aspect of deer management that is beyond control, an aspect 
that has had measurable affects in many areas of whitetail country and will likely continue 
to have an affect long into the future: disease. 

Epizootic hemorrhagic disease (EHD) has stolen headlines in recent years with massive 
deer kills in storied deer-hunting locations like Montana's Milk River and western Illinois. 
But the deer experts I spoke to insist that chronic wasting disease (CWD) is still the great- 
est threat to deer, both locally and nationally. 

CWD is an always fatal, contagious neurological disease. It is transmitted by infected 
prions from infected animals. It's unknown just how longthese prions can last in the soil and 
environment, but it has proven to be resistant to extreme heat and disinfecting procedures. 

"CWD is the disease that I have nightmares about," says whitetail expert Grant Woods. 
"In areas with CWD, no one can predict what will happen because we do not know. Once it's 
there, it's likely there forever. It seems like hunters in areas with CWD have learned to live 
with it. But we need to get it back on the front page. We are talking about a national treasure 
when talking about our whitetail population. And CWD is a very real risk to that treasure." 

To Woods and Dr. Russ Mason, wildlife division chief for the Michigan DNR, future man- 
agement decisions involving CWD should focus on stopping its spread, not controlling the 
areas where it's been found. 

"CWD is more of a biological poison than a disease. I would compare it more to radioactive 
waste than something like the flu," Mason says. "The experience in Wisconsin has shown that 
we can't just kill all the deer in the area and stop it. They've done that and the prevalence rates 
are higher than they've ever been. The only success we have seen are in areas where the very 
first animals to be infected were found immediately and killed." 

To Woods, the first, most critical step in stoppingthe spread of CWD is obvious: Stop the 
transport of captive deer. 

"The data shows very clearly that every instance of CWD infection has a captive cervid 
component— the infection occurs near a captive cervid facility^' Woods says. "And it's not 
mom-and-pop operations but large, aggressive farms that are shipping deer. When we ship 
deer, bad things happen." —T.H. 
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L and co-ops might be the next corner- 
stone of state-level management, but 
they're also the most consistent way for 
an individual hunter to kill mature deer. 
This is so for two simple reasons: (l) In 
order to effectively manage deer, you need to have 
access to the majority of the deer's home range. 
(2) Most individual hunters can't afford to buy or 
lease that much property. A quick example: A buck's 
home range can span a square mile or more, and on 
average, a Quality Deer Management Association 
member owns fewer than 200 acres of land. 

Nobody knows this better than renowned 
whitetail photographer Charlie Alsheimer. In 1989, 
Alsheimer hunted with Al Brothers — who many 
consider to be the grandfather of quality deer 
management— in Texas and was blown away by the 
program there. Brothers persuaded Alsheimerto 
start a co-op where he lived and hunted in western 
New York, which was the heart of if-it's-brown-it's- 
down deer-hunting culture. 

Alsheimer went to neighbors and told them 
what he planned to do. So, a group of four neigh- 
bors made a gentleman's agreement to manage 
their combined 750 acres. 

Their rules are simple and attainable: Target 
3V2-year-old bucks and older. Each hunter can 
kill only one buck per season. Eirst-time hunters 
can kill any legal deer. Everybody participates in 
the doe harvest. 

By the fourth year, Alsheimer had killed a 140- 
inch 9-pointer and his neighbor had shot a 150-inch 
10-point— both were their biggest New York deer 
ever. Alsheimer and his buddies don't kill trophy 
bucks every season, but they've had two decades 
of good hunting for mature deer. 

Quality deer management co-ops are by no 
means a new concept, but groups like Whitetail 
Properties and the QDMA are now having more 
success implementingthem. Whitetail Properties 
agents have taken to setting up "neighborhoods," 
stretches of adjoining properties that are all man- 
aged by like-minded hunters. "Deer hunters are a 
lot more educated today than they used to be," 
says Whitetail Properties land specialist Aaron 
Milliken, who sells land and sets up management 
neighborhoods in western Illinois. "And by now, 
quality deer management is proven. We've got 
the numbers to back it up, so it's not as hard con- 
vincing people" 

Both Milliken and Alsheimer agree that 
patience is the key to starting a co-op. Over beers 
(or coffee), tell neighbors what you would like to 
do, and if they like it, great. If not, don't pressure 
them. Sometimes a holdout will decide to join 
after he sees the co-op's success and some trail- 
camera pictures of trophy deer.— A/ex Robinson 



OUTDOOR LIFE APRIL 2015 61 










THE NEW RULES 




OUTDOOR LIFE 




IT'S POLITICAL 
SCIENCE 



RULE 

NUMBER 

SIX 



YOU CAN SHOOT 
TOO MANY DOES 



D eer management, like other political 
issues, isn't always guided by pure sci- 
ence. Often it's the constituents who 
complain the loudest that end up call- 
ing the shots. You can see such a struggle 
being played out in Pennsylvania. In the 34 years 
that Matt Hough has worked for the Pennsylvania 
Game Commission, he's responded to ever- 
changing public opinion. 

"You set antlerless harvests to get the popula- 
tion down until hunters start clamoring that there 
aren't enough deer, so you back off and the pen- 
dulum swings the other way!' says Hough, who is 
now executive director of the game commission. 
"Eventually the farmers and foresters complain 
about too many deer, so you jack up the antlerless 
harvest and swingthe pendulum back" 

As a way to balance the varying public demands, 
the game commission adopted an ecosystem- 
based management plan in the early 2000s. The 
concept was to manage the deer herd based on the 
habitat— not deer harvest numbers— to promote 
a healthier herd and a more diverse state forest. 
(The state's timber industry has a total economic 
impact of $27 billion annually.) 

Enter Gary Alt's stump-speech campaign: antler- 
point restrictions and massive deer harvests. Now, 
15 years later, some deer hunters are happy with 
the results, which tend to be fewer deer sightings 
but more mature bucks. However, many others are 
ready for a coup. A 2011 game commission survey 
found that only 27 percent of hunters were satis- 
fied with the number of antlered deer they'd seen. 

Last summer, a coalition of sportsmen's groups 
got five of their own deer-hunting bills drafted by 
state representatives. Their tactic was to side- 
step the commission and run the bills through 
the legislature (a worst-case scenario for the 
commission). The bills weren't voted on, but the 
message was heard loud and clear by the board 
of commissioners. 

"I think that the majority of commissioners 
feel they need to increase the herd. [In 2000] they 
reduced the herd, and they stayed the course. But 
I don't think they can keep it up." Hough says. "The 
commissioners get pounded" 

There's still opportunity for Pennsylvania deer 
hunters and hunters across the country who find 
themselves in a similar scenario. The new hunting 
environment in the state favors more dedicated 
deer hunters. Hough says. There are longer sea- 
sons and more tags available now than ever before. 
So although there might be fewer deer killed, the 
most die-hard hunters have a chance to punch their 
tags during the bow or late muzzleloader seasons. 

"Times have changed," he says. "The most suc- 
cessful hunters adapt."— A.R. 



F or the better part of the last two decades, the mantra for many serious deer hunt- 
ers was to waylay does. Deer densities were too high and the focus had shifted 
from seeing a lot of deer to targeting mature bucks. If a hunter decided to pass 
on young bucks, shooting does was a good way to put venison in the freezer. 
More recently, though, hunters have learned that you most certainly con shoot 
too many does, and when you do, the consequences are severe. 

Take, for example, the scenario that Glenn Horton, former president of the Cherokee 
Preserve Club in New York State, experienced in the early 2000s. Atypical hunting season 
at the club would see the members take 8 to 12 bucks a year. But then the state offered a 
significantly higher number of DMAP antlerless tags. The club was offered an additional 
25 antlerless tags, and Horton says that during the first year, members used almost all 
of them. Then a bad winter hit the Northeast. After a second year of a high doe kill, the 
club, which has more than 35 members, killed only three bucks. 

"We definitely put a hurt on the population," Horton says. "That year changed everything." 
The club suffered years of poor hunting before deer numbers bounced back. 

This isn't just an isolated case, either. Neil Dougherty has seen it happen on some of the 
properties he manages. With more severe mortality factors affecting deer today (EHD, 
predation, hard winters), wildlife managers are learning that deer populations, in many 
cases, can't handle high hunter harvests. 

"When we have all this stuff together!' Dougherty says, "we need to be extremely sen- 
sitive to an overharvest of does." 

Hunters can't control winter severity or EHD outbreaks, but by being careful not to 
mismanage does, we can at least avoid total disaster. This should be done through moni- 
toring doe and fawn numbers in the spring and summer with consistent trail-camera work. 

According to Dr. Russ Mason, wildlife division chief for the Michigan DNR, maintain- 
ing higher numbers of does will likely position the herd for a faster recovery from an 
EHD outbreak or mass winter kill. The key is to not put the herd in a position where it 
can't bounce back. —M.K. 
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Our four battle- 
tested rod-and-reel 
combos will whip any 
bass, anywhere. 



How do you strike a happy medium between 
an exhaustive complement of rod-and-reel 
combos and a one-rod workhorse? Here's our four- 
rod arsenal of favorite bass-fishing weapons that 
will help you master nearly every imaginable angling 
scenario. BY TODD KUHN 
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THE ENFORCER 




BEST SUITED FOR 



Big Swimbaits and Wake Baits, 
Alabama Rigs, Frogs 

► Yanking chunky fish out of 
matted vegetation or pulling heavy 
swimbaits requires stout gear. 

Our industrial-strength rod-and- 
reel combo includes a 7-foot 6-inch 
Castaway Invicta rod and an Abu 
Garda Revo Beast reel. Though 
robust, the Invicta is surprisingly 
sensitive and easily handles big 
baits and magnum fish without 
fuss. The Winn nonsUp split grip is 
impervious to wet, nasty conditions 
and provided enough leverage to 
muscle fish from cover. 

With 22 pounds of drag force, the 
Abu Garcia Beast is a stout cranker. 
In our test on Lake Okeechobee, I 
punched the thickest hydrilla, drag- 
ging deeply wedged fish (up to 9 
pounds) out without a hitch, (rod: 
$250, castawayrods.com; reel: 
$350, ABUGARCIA.COm) 




THE SLINGER 



BEST SUITED FOR 

Spinnerbaits, 

Jigs, Worms 

While road-testing this 
featherlight combo on 
Sam Rayburn Reservoir 
in Texas, I found that it 
excelled at bouncing spin- 
nerbaits through standing 
timber and creeping jigs 
through shoreline brush 
piles. 

The 7-foot Fenwick 
Elite Tech medium-heavy 
rod let me get on top 
of long casts and cover 
plenty of water while burn- 
ing spinnerbaits in search 
of scattered fish. With a 
retrieve ratio of 6.2:1, the 
Shimano Chronarch 150 
Ci 4 reel was ideally suited 
for working weighted baits 
in the majority of fishing 
situations. The extra-low 
profile made palming the 
reel easy, which is a great 
advantage when working 
contact baits such as jigs 
and worms, (rod: $iso, 
fenwickfishing.com; 
reel: $269, SHIMANO 
fishing.com) 




THE CRANKER 



BEST SUITED FOR 

Topwater Lures, 
Crankbaits, Jerkbaits 



Our hard-bait combo 
consists of a 7-foot 3-inch 
Kistier Helium 3 rod and 
a Lew's Lite Speed Spool 
TLLiH baitcasting reel. 

The rod's action is what 
sets it apart from others. 
The extra-fast taper of the 
Helium's tip is subtle, flexes 
flawlessly, and keeps fish 
buttoned up on the light- 
gauge wire hooks typically 
found on topwaters, crank- 
baits, and jerkbaits. 

The Lew's Lite Speed 
Spool retrieves 28 inches 
of line per turn and offers 
a perfect compromise 
between a slow, pure 
cranking reel and a high- 
speed burner. It has plenty 
of low end for crank- 
ing down deep-diving 
crankbaits while still man- 
aging topwater retrieve 
cadences. It easily han- 
dles the light lines often 
used with hard baits, (rod: 
$260, kistlerrods.com; 
reel: $239, lews.com) 




THE ARTIST 



BEST SUITED FOR 

Tube Jigs, Shaky Heads, 
Drop-Shot Rigs 

When fish shut down, 
specialized gear is 
required to manage the 
thread-thin clear lines and 
micro-size baits necessary 
to turn the bite back on. 

Our finesse rig includes 
an Edge Black Widow DSR 
6101 rod and a Pflueger 
Patriarch spinning reel. 
The Edge's supple tip 
allows users to paint the 
bottom with tempting 
morsel-size baits and fea- 
tures a gentle butt section 
for maneuvering big bass 
once they're hooked. When 
a cold front drove fish to 
deep shoals during our 
field test, the rod's limber 
tip proved perfect for 
drop-shotting inactive fish 
from deeper water. 

The Patriarch's sealed 
drag proved startlingly 
silky, paying out without a 
bobble. 

(rod: $sso, edge 
rods.com; reel: $199, 
pfluegerfishing.com) 
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SAVE 

TIME 



24/7 

CUSTOMER SERVICE 

is only a click away! 



■ Change Your Address 

■ Check Your Account Status 

■ Renew, Give a Gift or Pay 
a Bill 

■ Replace Missing Issues 



Just log on to: 
www.outdoorlife.com/cs 
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See your buck on the cover 
of Outdoor Lifel 



For a chance to be featured in 
Outdoor Life, submit a photo 
of you with your 2014 buck. 
Give us the animal’s measure- 
ments along with details of 
the hunt, and you could be 
the star of the next cover of 
Outdoor Life, 

Thirty 2”^ place winners will 
receive a Gerber Vital Series 
Prize Pack! 




Enter now at 

OutdoorLife.com/deeroftheyear 

PRESENTED BY: 

^GERBER 




Available for purchase with coupon in 
fine stores everywhere or online at: 

www.appliednutrition.com 

Enter Coupon Code: 011760 
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MAGNUM BLOOD- FLOW 
SEXUAL PEAK PERFORMANCE 
FOR MEN 



Consumer: Redeemable at retail locations only. Not valid for online 
or mail-order purchases. Retailer: Irwin Naturals will reimburse you 
for the face value plus 8 (cents) handling provided it is redeemed by a 
consumer at the time of purchase on the brand specified. Coupons not 
properly redeemed will be void and held. Reproduction by any party by 
any means is expressly prohibited. Any other use constitutes fraud. Irwin 
Naturals reserves the right to deny reimbursement (due to misredemption 
activity) and/or request proof of purchase for coupon(s) submitted. Mail 
to: CMS Dept. 10363, Irwin Naturals, 1 Fawcett Drive, Del Rio, TX 78840. 
Cash value: .001 (cents). Void where taxed or restricted. ONE COUPON PER 
PURCHASE. Not valid for mail order/websites. Retail only. 
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FISHING 



THCllJT 



STRIPPING MEAT 

HOWTO USE BIG FLIES FOR SOLID FISH IN LITTLE STREAMS BY PHILIP MONAHAN 




A streamer-caught 
holdover brown is 
released back into a 
Vermont stream. 



I n its most basic form, 
fishing for trout with 
streamers is one of the 
easier ways to catch fish 
with a fly rod: You simply cast 
across the river, or across 
and downstream, and then 
strip the fly back as it swings 
through the current below 
you. Subtle, fancy presenta- 
tions are not as critical as 
they are in the clear water of 
summer and spring. Of course, 
there are ways that you can 
make streamer fishing more 
complex and more effective, 
but the basic cast-and-strip 
will work a lot of the time. 

But what if the stream 
you're fishing is only a few 
yards, or even a few feet, 
across? In such cases, there's 
really not enough room to cast 
and swing, but that doesn't 
mean you can't serve up the 
meat to trout— sometimes 
the biggest fish— living in 
these smaller waters. Here's 
how to do it. 
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THE DOWNSTREAM MEND 

BEST PATTERN: DRVIS GD SCULPSNACK ($2.75: 
ORVIS.COMl.SIZEB 




► A (downstream presentation allows you to 
(drop your streamer (directly into likely trout 
lies with great accuracy. 

Start by roll-casting so that approxi- 
mately 10 to 30 feet of line, plus the 
leader, is hanging in the current below 
you. With a short line, you can swing the 
fly from bank to bank simply by pointing 
your rod in the direction that you want the 
fly to go. With a longer line, you can mend 
in the direction you want the fly to move, 
causing the current to push on the line and 
drag the fly through the target zone. The 
size and power of the mends will give the 
fly different kinds of action in the water. 



THE HIGH-STICK DEAD DRIFT 

BEST PATTERN; BELDAR RUBBER LEG [SS.5B; 
SBLITUBEFLY.COM]. SIZES H-B 




► To dead-drift a streamer, use your line to 
control the fly, as you would when fishing 
a nymph. High-sticking works great when 
you want to float the streamer along a cut 
bank or through a deep slot between two 
boulders. 

Start by casting upstream, then raise 
your rod tip to pick up slack as the fly 
approaches. Once the fly goes past you, 
lower the rod tip to feed slack into the 
drift. The advantage of a streamer in 
these situations is that the take is rarely 
subtle. No strike indicator is necessary. 
When a trout attacks a baitfish, it almost 
always does so aggressively. 



FISHING 

THCllJT 




THE DOWNSTREAM STRIP 

BEST PATTERN: BLACK NOSE DACE ($1.25: 
MILLERSFLYSHDP.COM]. SIZE 6-IB 




► When you're fishing a stream with 
cut banks and deep pools, trigger 
strikes from lurking trout by stripping 
your streamer downstream. An erratic 
retrieve best imitates an injured or pan- 
icked baitfish. 

Cast upstream right alongthe bank 
or along any woody structure, such as a 
fallen tree or a beaver dam. Give the fly 
a second to sink, and then strip like mad 
to pick up the slack and make contact 
with the fly. Then alternate stripping and 
stoppingto make the fly dart and stop, 
rise and sink. Expect the strike on the 
first strip after a pause. 
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This fat Lake 
Greeson, Arkansas, 
slab is destined for 
the frying pan 



the water temperature stays constant, or the water 
level is rising. 

"If I find them up shallow and am using two jigs, 
that top jig might only be a couple of inches under 
the water. If I get a bite, then I'll back out, tie on a 
Lindy jig with a slip cork, and fire it up on the bank 
where it's 6 to 8 inches deep. Then we can cover 
every foot of water." 

Morrow also checks smaller creeks, about 50 
feet wide or less, with muddy banks, that will have 
laydown trees and brush. Crappies will be holding 
around or spawning on the wood in the absence of 
rocks or riprap. 

"Crappies are similar to bass," Morrow says. "It's all 
about food and cover." 



A DEGREE IN 
CRAPPIES 

AS SPRINGTIME WATER TEMPERATURES HEAT UR THE 
SPECK BITE TURNS ON BY ALAN CLEMONS 

C atching slab crappies may be a challenge during some 

parts of the year but not in spring, when rising water tem- 
peratures put them in specific locations. 

Here's how a couple of veteran guides and a tournament 
angler follow the big-slab bite. 



a WATlEH TISMPS; 
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► During this transition period, former guide and Ken- 
tucky Lake crappie guru Garry Mason of Tennessee 
gets rocks in his head. 

"Crappies will be making their migratory run to- 
ward the spawninggrounds near gravel and flooded 
brush," he says. "This puts those anglers who have 
learned how to take advantage of this migration in a 
great position to catch both quality and quantities 
of crappies" 

Instead of trolling or dabbling. Mason ties on a 
2-inch Charlie Brewer Crappie Slider grub and casts 
along gravel banks without a float. He lets the grub 
slowly sink and then steadily reels it back to the 
boat. The tiny, white-chartreuse grub and Vis-ounce 
Slider head wiggles like a small minnow or insect, 
putting the crappies on alert. He uses 6-pound-test 
line on a spinning rod. 

The gravel banks and natural cover such as 
flooded brush and downed trees, or man-made cover 
such as stake beds or sunken brush piles, will attract 
and hold fish. 

"As crappies migrate toward their spawning 
areas, they tend to stage and feed," Mason says. 
"Finding these staging areas and placing cover 
along the route can greatly increase the number of crappies an- 
glers can catch during this pre-spawn period." 

a WATlEH T5MP5: 

5I] n5[3H55S AIN!]] UP 



Q WAT5H T5MP5; 

]31SL[]W 55 n]3[3H5]3S 

► When spring water tempratures are still cool, longtime Oklahoma 
guide Barry Morrow {borrymro.com] likes to cover deeper water in 
his hunt for fish. He doubles down on slabs by trolling with two 11- 
foot Todd Huckabee rods with tandem-jig rigs. 

"I'll have two rods, one in each hand, both rigged with an Vs-ounce 
Lindy jig on top and a V-ounce on bottom" Morrow says. "Color doesn't 
always make a big difference, but I like to tip the jigs with either a Lindy 
Fuzz-E Grub or Watsit grub. I troll breaklines for the most part from 8 to 
14 feet deep, using my sonar and searchingfor fish. I'm specifically look- 
ing for the water column they're in, and often fish a lot of rock structure 
close to spawning areas. 

"I move from deeper to shallower water throughout the day be- 
cause fish will be deeper in the morning and move up as it warms," 
he says. "I focus on shallow water when there's a full or new moon. 



► Crappie tournament champions Gil "Sonny" Sipes and his cousin 
Coy are adept at finding big white and black crappies in Southeast- 
ern waters — whether on their home lakes in Alabama or on famed 
slab waters like Grenada or Sardis lakes in Mississippi. 

"Water temperatures are going to be about 64 to 65 degrees by the 
middle of the da/ Sonny says, "It's always a little cooler in the morning, 
but by midday it will hit the magic mark. We'll be fishing shallow!' 

The pair slowly troll double minnow rigs or a minnow on top and 
a jig on the bottom. They'll also combine two Road Runners with 
willow-leaf blades: a Vs-ounce on top and V-ounce on the bottom, 
usually with chartreuse, black, or orange in stained water, and white, 
blue-white, or chartreuse in clear. 

"We're concentrating on the backs of the creeks in water about 
3 V 2 to 5 feet deep," Sonny says. 

"We know they're going to be shallow— it's just a matter of how 
shallow," he says. "The females will hold deeper until that magic mo- 
ment arrives when they move up and get with the males" 
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FISHING 

BASS 



Q1 

IT'S ALL GOOD IN THE WOOD 

HOWTO BREAK DOWN WOODY STRUCTURE TO FIND LARGEMOUTH SWEET SPOTS BY DAVID A. BROWN 





LAYDOWNS 



Bass pro Pete Ponds always 
starts on the outside perimeter 
j ' and looks for the fullest, bushi- 
est branches. The ones with lots of 
smaller branches and twigs attract 
suspending fish like isolated brush 
piles. From there, he'll move pro- 
gressively farther into the tree's 
structure. Ponds focuses on the 
points where a main branch splits 
off from the trunk. This creates a Y 
i * space that fish will back into. 

Lastly, Ponds will work the main 
trunk section. If one side of a lay- 
down has a deeper drop-off, he'll 
spend more time casting to it, as 
fish will utilize the depth change as 
a holding spot. From there they can 
move up to feed and then drop into 
safer depths. 



^ ^ 




M When Texas pro Stephen Johnston follows a creek chan- 
nel back into a spawning area scattered with brush and 
small trees, he scans the cover for signs of channel turns 
where bass will gather. Anglers can discern these sweet 
spots by looking at the different types of wood. 

Brush may be jumbled throughout most areas, but 
hardwoods will point to the key directional changes in 
a creek channel's course. Hardwoods grow on the inside 
edges of creek channels and signify target zones with 
high concentrations of bass. 



^ 



M So many trees, so little time— that's the common 
problem for anglers contemplating an expanse of main- 
lake standing timber. Bassmaster Elite Series pro Brett 
Hite has a few strategies for identifying the more pro- 
ductive areas. First, he targets the trees with the most 
structural features. In a cluster of trees, the ones with 
intact branches will offer fish more cover and ambush 
points. Also, Hite looks for obvious gaps running 
through a stand of timber. This is usually a creek, drain, 
or slough, which acts as a funnel for bass. 






ILLUSTRATION BY KEVIN HAND 



OUTDOOR LIFE APRIL 2015 69 















AutoAnything 




SUPERSIZE YOUR ENGINE'S PERFORMANCE! £. 



FLASHPAQ PROGRAMMER 

Discover unparalleled boosts in horsepower, torque 
and fuel economy with the best-selling programmer. 
Adjusts for tire size. Logs performance data. Internet 
updatable. Free Overnight Shipping! 

CORTEX PROGRAMMER 

Tap into your engine's brain with the Superchips Cortex. 
The only programmer backed by a 2-year powertrain 
warranty. Featuring online USB updating capability. Free 
Overnight Shipping 

Not legal for sale or use on pollution-controlled vehicles in the State 
of California or states that use the CARB emissions standard. 




K&N COLD AIR INTAKES’^ 

Boost power and torque with a K&N Cold Air 
Intake. Custom-engineered with the famous 
K&N Filtercharger cone filter and power-tuned 
intake tract. Backed by a 10-year / 1,000,000 
Mile Warranty. Easy installation. 



*Street legal In most states. Some Intake systems are not legal for use on 
certain vehicles In California or other states adopting CA emission standards. 
See online for CARB status on each part for a specific vehicle. 



THE LAST AIR FILTER YOU’LL EVER BUY! 

K&N AIR FILTERS 




The washable and reusable pleated 
and oiled cotton gauze filtration 
medium runs up to 50,000 miles 
between cleanings, depending on 
highway conditions. Backed by a 
10-year / 1,000,000 Mile Warranty. 
Installs in minutes. 

"Amazing Filters!" 

"K&N are the best filters on the market. 
I wouldn't use anything else. The first 
thing I do when I buy a new truck is 
order a K&N Filter for it. Thanks K&NII" 
- Lewis W. (West Haven, UT) 





THE BEST IN STYLE & SECURITY! 



TRUXEDO THE FASTEST, EASIEST WAY 



TRUXEDO TRUXPORT ROLL-UP TONNEAU COVER 

Want the classiest tonneau in town? Dress your truck with the TruXedo TruXport 
Roll UpTonneau Cover. Installation takes just 20 minutes using deer clamps 
no drilling here. Bed access is fast and easy thanks to the heavy-duty 
Velcro closure system. Straight bows and tension control keep your 
tarp flat for smooth, sleek style. 5-year warranty. 



UNDERCOVER TONNEAU COVER 



Whether you're going to the grocery store, the jobsite or a clandestine ren- 
dezvous, go undercover with the Undercover Tonneau. Unlike other hard 
tonneaus, the Undercover Tonneau is made from advanced ABS polymers, 
making it lighter, stronger and more cost-effective. Plus, the black ABS is 
specially designed to resist scratching. 3-year warranty. 



AutoAnythmg.com 1 888.591.8569 « Free Shipping * 1-Year Price Guarantee 

@2013. AutoAnything, Inc. All Rights Reserved. AutoAnything is a registered mark of AutoAnything, Inc. Allother 1 ^^ HiHHpn Fpp<; t All Prirps; RarlcpH fnr Full Yp^r from Piirrh^' 

marks are the property of their respective owners. Prices subject to change. Not responsible for typographical errors. 



No Hidden Fees 



I Prices Backed for a Full Year from Purchase 







U.S. GOVERNMENT-ISSUED 

GOLD COIN RELEASE 

100% LEGAL TENDER GOLD AMERICAN EAGLES 
MINTED AT THE U.S. MINT AT WEST POINT 



T he U.S. Money Reserve Vault 
Facility today announces what 
could be the final release of U.S. 
gov’t-issued gold coins previously 
held in The West Point Depository/ 
U.S. Mint. For a limited time, U.S. 
citizens will have the opportunity 
to purchase these $5 gov’t-issued 
gold coins for the incredible price of 
only $133 per coin. This may be your 
final opportunity to buy U.S. gov’t- 
issued gold coins at this price. Gold, 
which is currently around $1,250 
per ounce, is predicted by experts to 
have the explosive upside potential 
of reaching up to $5,000 per ounce 
in the future. Please be advised: Our 




$5 Gold American Eagle 

★ ★ ★ 



U.S. gov’t gold inventory will be 
priced at $133 per coin while supplies 
last or for up to 30 days. These coins 
may sell out. Call today! U.S. Money 
Reserve will release these U.S. gov’t- 
issued gold coins on a first-come, 
first-served basis. Orders that are not 
immediately received or reserved 
with the order center could be subject 
to cancellation and your checks 
returned uncashed. Good luck. 
We hope that everyone will have a 
chance to purchase this special U.S. 
gov’t-issued gold. Order immediately 
before our vault sells out completely! 
Special arrangements can be made 
for Gold purchases over $50,000. 



AUTHORIZED BY CONGRESS: PUBLIC LAW 99-185 



By Executive Order and Congress Public 
Law 99-185, Americans can now 
buy new government-issued gold. 
Congressionally authorized United 
States gold coins provide American 
citizens with a way to add physical gold 
to their portfolios. Gold American 
Eagles are made from solid gold 
mined here in America, minted at the 
U. S . Mint at West Point, and produced 
with a U.S. dollar denomination — 



making them legal tender United 
States gold coins. They are highly liq- 
uid, easily transportable, and, unlike 
paper assets. Gold American Eagles 
have a tangible value you can feel 
each time you hold your own gold. 
Please be advised: Global demand 
for gold is soaring, and experts be- 
lieve the price of gold could double 
in the next few years. If you’re ready 
to buy, you do not want to miss this 



opportunity. Now is the time to 
consider converting part of your 
paper assets into gold. U.S. Money 
Reserve has a limited supply and urg- 
es you to make your vault reservations 
immediately. Call 1-888-465-3073 
and ask for a Senior Gold Specialist 
to start your gold portfolio and 
begin protecting your wealth today. 
If you’ve been waiting to move your 
money into gold, the time is now. 



EXCLUSIVE PRICING: 

1 - U.S. Gov’t Gold Coin $133.00 

5 - U.S. Gov’t Gold Coins $665.00 

10- U.S. Gov’t Gold Coins $1,330.00 

Plus shipping and insurance. Price not valid for precious metals dealers. 
All calls recorded for quality assurance. Coin dates our choice. 




The markets for coins are unregulated. Prices can rise or 
fall and carry some risks. The company is not affiliated with 
the U.S. government and the U.S. Mint. Past performance 
of the coin or the market cannot predict future 
performance. Offer void where prohibited. 



CALL TOLL-FREE: 

1-888-465-3073 

Vault Code: OL7-133 

V > 

U.S, MONEY 

r E , ^ 

© 2015 U.S. Money Reserve 
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HARBOR FREIGHT 



QUALITY TOOLS AT RIDICULOUSLY LOW PRICES 






iK^cafiua 

TOOLCAin 

lOT'HO. 



m\b- 



w&wib.euictbic 

LL*29 <?«sS! 



$13999 



How Does HariiorFFeight 
Sell GREAT QUALITY Tools 
atttie LOWEST Prices? 



We have invested millions of 
dollars in our own state- oHhO'art 
quality test labs and milHons more 
in our lactories, so our tools will go 
toe-to-toe Willi the top professional 
brands. And we can sell them for 
a traction o1 the price because we 
cutout the middle man and pass 
the savings on to you. It's just that 
simple! Come visit one of our 
550 Stores Nationwide, 
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• 100% Satisfaction Guaranteed 

• Over 25 Million SatfsHed Customers 



• No Hassle Return PoiEcy 

• Lifetime Warranty m mi MMi noh 



• S50 Stores Nationwide 

• Hartmifrei g ht. com HIO-423-25G7 
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LOWEST PRICE EVER 

on DR® Leaf and Lawn Vacuums! 

Perfect for SPRING CLEAN-UP!^ 



Models 



starting a 

'1,299* 



Rated #1 in Vacuum Power 
1^ Easy, 1-Hand Dumping 
Stores Flat in Minutes 
Converts to a Rugged Utility Trailer 

The NEW DR® Leaf Vacuum is designed from the top 
down to make yard clean up easier, faster, and more 
thorough than ever before. And for a limited time we 
are offering them at incredible low introductory prices! 



FREE SHIPPING Call for FREE DVD and CatalogI 



6 MONTH TRIAL 



SOME LIMITATIONS APPLY 
Call or go online for details. 



800 - 7 18-8768 



DRleafvac.com 



"Wish we would have 
bought it years ago. . . 
best investment we 
ever made" 

Sam, NY 



E-CLASSIC OUTDOOR 
WOOD FURNACE 

WINTER INSTALLS 
ARE AVAILABLE! 



How to stop paying high 
heating bills. 

Families that heat their homes with an E-Classic 
outdoor wood furnace take pride in knowing 
they are saving thousands of dollars annually on 
heating bills. With energy prices skyrocketing, 
how much could you save if you were able to 
heat your entire home, water and more with an 
E-Classic outdoor wood furnace? Contact your 
nearest Central Boiler dealer today to find out. 

Visit CentralBoiler.com or call (800) 248-4681 

for the dealer nearest you. 

All E-Classic models adapt easily to new or existing heating systems. It's important that your outdoor furnace and system be 
properly sized and installed. See your local dealer for more information. ©2015 Central Boiler • ad681 5 



Scan the code using any 
QR-code reader app on your 
smartphone to learn about 
limited-time, money-saving 
offers! Message and data rates 
may apply. 



Catch More Fish 



with FishSeeUV" 




NEW 2015 
FishSeeUV 
Vibrant Image 
Spinners 



0TH 



Predatory fish see bait fish with Ultra Violet 
Vision. So larger Trout, Boss, Salmon, 
Steelheod, Crappy, etc. will strike our 
FishSeeUV^'^ Vibrant Image'^'^ lures 
ferociously. Color graphics ore digitally 
applied into the paint for extreme durability 
and detail for all fishing conditions. 



SPECIAL OFFER: Vibrant ImageT^ 6-Pock Kit. 
Pre-packed in 3 sizes. 2 each in 1/16 oz., 

1 /8 oz. & 1 /4 oz. in assorted colors. 

Just $19.99 + $6.95 S&H. 






Watch 
FishSeeUVT>^ 
in action 



PantherMartm.com 

19 N. Columbia St. 

Port Jefferson, NY 1 1 777 
Ph (631) 473-7308 Dept. 
Fox (631) 473-7398 OL045L 





Tows.Jb'ehmd 
yoQrATV or 
Lawn Tractor! 



Turn Your Rough 
Driveway Into 
A Smooth Ride! 



DR® POWER GRADER 



TOWS BEHIND your ATV or Riding Mower 
to remove ruts, potholes, and washboard. 

ADJUSTS WIRELESSLY from your towing 
vehicle so there are no control cables to snag. 

SAVES YOU MONEY by loosening and 
redistributing existing driveway material. 



FREE SHIPPING 



6 MONTH TRIAL 



Call for FREE DVD and CatalogI 

TOLL-FREE 

800 - 718-8768 

DRpowergrader.com 
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FIX NASTY 

SCRAPES 

FOR LITTLE 

SCRATCH 



See how easy it is to restore 
that like-new finish in just an 
afternoon. Watch our online 
how-to videos to show you how. 









Paint pens 

'A oz and 2 oz bottles 
12 oz spray cans 
Ready-to-spray pints, 
quarts and gallons 

Automotivetouchup.com 

888 - 710-5192 




Secure Your New 2015 Eagle Silver Dollars Now! 



M illions of people collect the American 
Eagle Silver Dollar. In fact it s been the 
country’s most popular Silver Dollar for over 
two decades. Try as they might, that makes it 
a very hard “secret” to keep quiet. And right 
now, many of those same people are lining up 
to secure the brand new 2015 U.S. Eagle Silver 
Dollars — placing their orders now to ensure 
that they get America s newest Silver Dollar — 
in stunning Brilliant Uncirculated condition 
— before millions of others beat them to it. 

America’s Brand New 
Silver Dollar 

This is a strictly limited release of one of 
the most beautiful silver coins in the world. 
Today you have the opportunity to secure 
these massive, hefty one full Troy ounce 
U.S. Silver Dollars in Brilliant Uncirculated 
condition. The nearly 100-year-old design 
features walking Lady Liberty draped in a 
U.S. flag, while the other side depicts a 
majestic U.S. Eagle, thirteen stars, and 
an American shield. 

But the clock is ticking... 

The Most Affordable 
Precious Metal 

Silver is by far the most affordable of 
all precious metals — and each full Troy 
ounce American Eagle Silver Dollar is 
government guaranteed for its 99.9% 
purity, authenticity, and legal tender status. 

A Coin Flip You Can’t 
Afford to Lose 

Why are we releasing the most popular 
Silver Dollar in America for a shocking 
low introductory price? To introduce you 
to what hundreds of thousands of smart 



collectors and satisfied customers have 
known since 1984 — GovMint.com is 
the best source for coins worldwide. 

Timing is Everything 

Our advice? Keep this to yourself The more 
people who know about this offer, the worse 
for you. Demand for Silver Eagles in recent 
years has shattered records. Experts predict 
that 2015 Silver Eagles may break them once 
again. Our supplies are limited and there is a 
strict limit of 50 per household. 

30-Day Money-Back 
Guarantee 

You must be 100% satisfied with your 
2015 American Eagle Silver Dollars or 
return them within 30 days of receipt for 
a prompt refund (less s/h). Don’t miss out 
on this exciting new release. Call immediately 
to secure these American Eagle Silver 
Dollars NOW! 

2015 American Eagle 
Silver Dollar BU. ■iiA^I. * >y ea. 

Introductory Price $19.95 ea. 

(p/MSs//ij (LIMIT 10) 

Additional 2015 Silver Eagle BU Dollars 
may be purchased for $21.95 each (plus 
s/h). Limited to 50 total coins per household. 

For fastest service, call today toll-free 

1 - 800 - 956-7267 

Offer Code PEG254-05 

Please mention this code when you call. 




GovMint.com '14101 Southcross Dr. W. Dept. PEG254-05 ■ Burnsville, Minnesota 55337 

Prices and availability subject to change without notice. Past performance is not a predictor of future performance. 

NOTE: GovMint.com® is a private distributor of worldwide government coin and currency issues and privately issued 
licensed collectibles and is not affiliated with the United States government. Facts and figures deemed accurate as of 
January 2015. ©2015 GovMint.com. 



THE BEST SOURCE FOR COINS WORLDWIDE™ 



to advertise call our toll free number at 800-445-2714 





to advertise call our toll free number at 800-445-2714. 





STAINLESS STEEL CONSTRUCTION is lightweight, durable, and 
portable (it folds for easy storage). 

PERFORATED LID and sidewalls maximize airflow and trap embers. 
1600° TEMPERATURES mean more thorough burning with less ash, 



Ho mafE 
UNSAFE and 
UNSIGHTLY 
rusty banfcl! 



Cal! Toifayfor /rr/brniafroji 
Pncppag onrf factory Direct Coupon! 

800-718-8768 

BurnCage.com 



with the 1 

Stainless Steel 

Portable 

BurnCage 



• Sensitive financial documents 

• All burnable household waste 

• Old leaves and branches 




New Release! 



2009 Agriculture - 2010 Government 2011 Diplomacy 2012 - Trade Routes 2013 - The first 2014 - Hospitality 2015 - Honoring 

Three Sisters - Hiawatha Belt - Treaties with of the 17th Century U.S. - Native during Lewis & Mohawk high-rise 

method of planting surrounding 5 arrows Tribal Nations American treaty Clark's Journey Ironworkers 



Amazing value! Complete 7-Coin Set 
of Native American Dollars ONLY $7! 




Each dollar's date & mint 
mark is on the coin's edge 



✓ All 7 designs 
of 2009-2015 

✓ All Uncirculated 

✓ Each design struck 
only for one year 

✓ Free Gift - 100th 
Anniversary cents! 



Includes first year of issue! 

Get a complete 7-coin set of Native American dollars at face value 
- ONLY $7! Youll get the first seven years of this series honoring 
Native American contributions with historic one-year designs. Your 
set includes all the themes, ranging from the prized 2009 first- 
year Agricultural dollar to the latest 2015 issue honoring Mohawk 
ironworkers who helped build nearly every skyscraper and bridge in 
New York City. These historic coins depicting Sacagawea on the 
obverse are each struck for one year only and never again! 

7-Coin Set at Face Value, plus FREE Shipping! 

For a limited time, get the first 7 coins of this prized series in a complete 
Uncirculated collectors set at face value - ONLY $71 Plus, you get FREE 
shipping and SAVE 83% off the regular price of 

Youll also receive our fully illustrated catalog, plus other fascinating 
selections from our Free Examination Coins-on- Approval Service, from 
which you may purchase any or none of the coins - return balance in 
15 days - with option to cancel at any time. Hurry, special low price - 
order right away! 



✓ Save 83%, plus 

get FREE shipping Mail today or order online at: www.LittletonCoin.com/specials 



Create ATV Trails 

with a MABNATRAC^ 




COMPACT . POW ERFUL. VERSATILE. 

•Dig Ponds •Haul Firewood, Pull Logs 
•Landscape Yards •Make Trails & Food Plots 
•Grade Driveways •Fits “bed” of Pickup Truck 
•Plow Snow •! ,500 lbs. of Pulling Power! 

Call NOW or Go Online TOOAY! 



I FREE Catalog 6c DVD! 1 

I iSmX 877-828-8323 ! 

' Promo Code: ol41 5 ■ 

I StruckCorp.com/7ol415 i 




ntw Jim iidh ^11 

FREECmT 



d A LiflulA Ceft IDOIh 
Jkw*Eiu]|r - AnkdnaliliBf, 
Sruckeriy <1 no rjinJ' 



45-Day Money Back Guarantee of Satisfaction 
Special Offer for New Customers Only 
[^YFQI complete 7-Coin Set of 

^ 1 1 Uncirculated 2009-2015 Native American 
Dollars for the special price of $7.00 - regularly 
plus Free Shipping (limit 1 set). Also, send my FREE 
4-Coin Lincoln Flead 100th Anniversary Cent Set (one per 
customer, please). 

ORDERS MUST BE RECEIVED WITHIN 30 DAYS 1 



SPECIAL 

savingsi^^H 



Limit One Set: $ 7.00 

Add 

Shipping & Handling: $ FREE I 

Total Amount: $ 



Method of payment: 

□ Check or Money Order payable to Littleton Coin Co. 

□ VISA □ MasterCard □ American Express 

□ Discover Network 

Card No. Exp. Date /_ 



□nrr 



I I I L I,. L I ,1 □ 



Name _ 



Please print your complete name and address clearly 



Address_ 
City 



_ Apt# 



_State Zip _ 



E-Mail_ 



Dept. 3QS403 
1309 Mt. Eustis Road 
- Littleton NH 03561-3737 

America's Favorite Coin Source • TRUSTED SINCE 1945 







See the color of an eagle’s eye... 



From a mile away! - Used by federal 
agencies and armed forces throughout 
the world, these Military Zoom 
Binoculars by Spion bring life 20 to 140 
times closer. Ideal for bird watching, 
boating, surveillance -even star gazing! 
They are the only binoculars with the 
power and precision to bring the world 
right to you with just a touch of your 
finger. Feel like you’re in the middle of 
the action at sporting events. See the 
distant world with such sharpness and 
clarity that you’ll forget you’re miles 
away. 

Measures: 

12” X 9”x 4” 

Features: 

70mm Precision 
Lens System 
One-Touch 20x to 
140x opticai zoom 



Zoom 

zO'to 140x with 



a single touch! 



fi 



iSpon 



SPECIAL LIMITED TIME OFFER! 

Be one of the first 500 
to order and Sav6 $50.00 off your 
SPION Military Zoom Binoculars! 



Military Zoom Binoculars 

TC243 .SJMtW 

^ Wow $149.95 

A: 



Binocular Tripod 

TC243TP $29.95 



Coupon Code: MH8DGN6 



www.spionusa.com/MH8DGN6 
or call (800) 429-0039 




How to Toll TImo 
Liko a Man 



Our digital-analog hybrid has two sides... tough and 
tougher. Get it now for an unbelievable $59! 




Y our watch shouldn't cost more than 
your car. It should look and feel 
like a power tool and not a piece 
of bling. Wearing it shouldn't 
make you think twice about 
swinging a hammer or 
changing a tire. A real 
man's timepiece needs 
to be ready for any- 
thing. But that's just 
my opinion. If you 
agree, maybe you're 
ready for the Stauer 
Centurion Hybrid. 

Use your Exclusive 
Promotional Code ’ 
below and I'll send 
it to you today for 
ONLY $59. 

This is a LOT of machine 
for not a lot of money. The 
Stauer Centurion Hybrid 
sports a heavy-duty alloy body 
chromed and detailed with a 
rotating bezel that allows you to 
track direction. The luminous 
hour and minute hands mean you 
can keep working into the night. And 
the dual digital displays give this watch 
a hybrid ability. The LCD windows dis- 
plays the time, day and date, includes a stop- 
watch function, and features a bright green 
electro-luminescent backlight. We previously 
offered the Centurion for $199, but with the 
exclusive promotional code it's yours for 
ONLY $59! 

No matter what, this watch can keep 

up. Thanks to the Stauer 30-day Money Back 
Guarantee, you've got time to prove it. If 
you're not totally satisfied, return it for a full 
refund of the purchase price. You also get a 
2-year replacement guarantee on both move- 
ments. But I have a feeling the only problem 
you'll have is deciding whether to keep the 
Stauer Centurion on your dresser or tucked 
inside your toolbox. 

★ ★★★★ 

"I work in the surveying and construction 
industry... This is my work horse watch 
and I am proud to wear it. " 

— C.5. from Fort Worth, TX 



TAKE70%0FFINSTANT1Y! 
When you use your 
PremetienalCeile 

Stauer Centurion Hybrid Watch 
4499- 

Promotionol Code Price 
Only $S9 or two payments of 

Order now to take advantage of this 
fantastic low price. 

1-800-333-2057 



Your Insider Promotional Code: 
CNW363-03 

Please use this code when you order to 
receive your discount. 



Suucr 

14101 Southcross Drive W., i ■!■■■ 
Dept. CNW363-03 ^ 

Burnsville, Minnesota 55337 Rating of a+ 



Smart Luxuries — Surprising Prices™ 



www.stauer.com 




to advertise call our toll free number at 800-445-2714 








to advertise call our toll free number at 800-445-2714. 



World's 

Self-Feeding Chipper 
For Homeowners! ^ 




DR® RAPID-FEED^ CHIPPERS 

devour branches up to 5-34" thick! 

OVERSIZED, VERTICAL HOPPER self- 
feeds most branches to save you time and 
energy. 

TOP-DISCHARGING for easily depositing 
chips into a truck, trailer, or into the woods. 

3X FASTER than ordinary chippers, thanks 
to powerful engines and massive, energy- 
boosting flywheels. 



TRACTOR OWNERS 

3-Point Hitch models too. 



FREE SHIPPING 



6 MONTH TRIAL 



TOLL-FREE 



800-718-8768 

DRchipper.com 





• Fits in car trunk • Takes up to 3 HP 

Just $899 as shown with FREE SHIPPING 

Our Sea Eagle 285fpb Frameless Pontoon Boat 
is one mean green fishing machine! It inflates 
in 5 minutes, packs in a car trunk and goes 
anywhere the real lunkers lurk! 

Call 800 - 944-7496 for 
FREE Color Catalog & Material Sample 
See more at: SeaEagle.com 

19 N. Columbia Street, Port Jefferson, NY 1 1777 



KILL LAKE WEEDS 



PlwenAQIMCIIIE PELLETS. 

Wort nr flWYydtplh. 



10 lb. bag treats up to 

4.000 sq.ft. $85.00. 

50 lb. bag treats up to 

20.000 sq.ft. $334.00. 
FREE SHIPPING! 
Certified and approved by 
state agencies. State permit 
may be required. Registered 
with the Federal E.RA. 



KillLakeWeeds.com 



Order online today or request free information. 





800-328-9350 EB 

AQUACIDE CO. 






CAN YOU HAVE PERMANENT OR 







ENLARGEMENT FOR A LIFETIME? — 



Dr. Bross advises erection size can be 3 inches bigger and can have 
enlargement for a lifetime when you continue to take PRO-i-PLUS PILLS. 
Size can be bigger in less than 40 days. Special 360 days prices. 
Choose Original, Advanced or Ultimate. 



What a dijference 3 

REACH YOUR MAXIMUM POTENTIAL 

MONEY BACK GUARANTEE 



www.proplusmedical.com 

www.avidpromedical.com 



IJE CALL TOLL FREE ANYTIME 
Se Habla Espahol 

1 - 800 - 378-4689 

9 am-5£m PST (M-F) 

SEND ORDER FORM AND PAYMENT TO: 

AVID PRO MEDICAL dept. 54T8A 
Box 769 Woodland Hills, CA 91365 



PRO-i-PLUS LQ 
ACCELERATOR LIQUID 

Works with any Pro+Plus Pills. 

FREE WITH ANY 360 DAYS SUPPLY 
OF PRO+PLUS PILLS 

PRO+PLUS MYTMAX 

TESTOSTERONE BOOSTER 
Increases Sex Drive and Performance. 

SUPER FORMULAS 
SPECIAL OFFER 
See FREE Special Below ■■feSSaai 

ATTRACT-A-MATE Pheromones make 
women desire you. 

SEXCITER LIQUID Excites women. 
PERFORM ULTRA CREAM Erection Cream 



PRO-hPLUS XTREME 

For Immediate Erections. 

Effective Up To 12 Hours. 

FREE BOTTLE WITH ANY PRO+PLUS FORMULA 

Brenda, 

My husband 
completely satisfies 

1 w (888) 242-0469 



I’m Linda 

My boyfriend is 
always ready when I 
am. Hear how. 

(888) 241-9548 



m. 



PR0+ 



PIUS 






Phone & Internet Orders specify 
products and dept, code (shown left, 
next to company name). 



MYTMAX Original Advanced 

Testosterone For men who are For the men with 

Booster now 6 inches or a size less than 

more. average. 



Ultimate 

For men with any size penis. 

Does Not Contain Yohimbe 
And L-Arginine. 



I I Check □ Money Order □ Cash Quantity 



CREDIT CARD NO. □Visa I I MasterCard nAmex O Discover 



60 Days Supply 
1 20 Days Supply 
240 Days Supply 
360 Days Supply 



$45 

$80 

$110 

$150 



$50 

$90 

$130 

$170 



$60 

$110 

$160 

$210 




$80 $ 

$140 $ 

$200 $ 

$240 $ 



EXPIRES: Month/Year CVS CODE 3-digit Security Code found on 

back of card or 4-digits on front of Amex 



NAME (print) (I am over 1 8 and agree to the terms of avidpromedical.com) 



PRO-I-PLUS XTREME FREE BOTTLE WITH ANY PRO + PLUS FORMULA 

1 Bottle (8 Capsules) $14.95 FREeQ $ 

1 Bottle 48 Capsules $48.75 $ 

PRO+PLUS LQ ACCELERATOR LIQUID FREE WITH ANY 360 DAYS SUPPLY OF PRO+PLUS PILLS 
1 Bottle $25.00 each FREE □ $ 



ADDRESS 



Super Formulas Select ONE FREE With Any Pro+Plus Pills Order. 



CITY/STATE/ZIP 



EMAIL ADDRESS (optional) PHONE NUMBER (optional) 

I Orders discreetly shipped with UPS or Priority Mail. Foreign Orders — Add $25.00 S&H. 

I COPYRIGHT ©1996 PRO+PLUS is a trade name of Avid Pro Medical. Individual results may vary. 

' These statements have not been evaluated by the FDA. This product is not intended to diagnose, 
l^treat, cure or prevent any disease. 



Three Free With Any 360 Days Supply Of Pr£+Plus Pills 

Sexciter Liquid to Excite Women $25.00 each FREE 11 $ 

Attract-A-Mate to Attract Women $25.00 each FREE □ $ 

Perform Enhancement Cream $25.00 each FREE Q $ 

TOTAL PURCHASE: $ 

CA Residents add 9% sales tax: $ 

Shipping, Rush Service and Insurance $20.00 VALUE ONLY $ 14.95 

TOTAL ENCLOSED OR CHARGED: $ 



J 
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America's #1 
Selling Brush 
Mower for 
Over 25 
Years! 



20 HP, I 
V-Twin 
model 



ONLY the DR® Field 



and Brush Mower has... 



UNSTOPPABLE POWER to mow down 
saplings up to 3" thick. 

A LOCKABLE DIFFERENTIAL for easy 5 

turning and go-anywhere traction. @ 

4-SEASON FUNCTIONALITY with quick- ^ 

change attachments. S 



FREE SHIPPING 



6 MONTH TRIAL 



Call for FREE DVD and Catalog! 

TOLL-FREE 

800 - 718-8768 

DRfieldbrush.com 







Attention Gardeners! Tiller Users! 



Till WhTTe^fm Ride.tA 



With the Self-Propelled DR® POWERWAGON! 

file, POWERED WHEELS dhv? \iriiii 
y p hill^, <iver e^ggli gp-flund- ■! 
r-ewrsc, and pjw^c^fu! brake provide 
control. 

REAR PIVOTIIsK; WHEEL helps 
(urn \iiidt an ^ dimel 

POWERFUL CAS ENCINE &xt all the 
wo^k. No mort s^ raining wrtli a wheel- 
barrow or garden cart. 



DRpowerwagon.com 









DR® ROTO-HOG” power tiller 

TILLS TWICE AS WIDE i£ msii 

w.aSk‘brhiind- Eill^-!. 

PUTS NO STRAIN otft you because 
ydur E^in^ vehicle d^^ atl 
th( wi>rk. 

TINE DEPTH AOjUSTS 
EASILY jnd precisely 
Fram y*ur driver's 
scat. 



ItJtw ij^hirl^yOur fidifig rtluu^r, 
ATV W ^rifcn f 



DRrotQti lie r.c o m 



SHIPPING 



Try a DR® at Home for 6 Months! 



When you buy DR equipment, you get 6 months to 
make sure it’s the right product for you. If you’re not 
100% satisfied, we’ll take it back. No questions asked. 

CALL FOR DETAILS. 



Call for a FREE DVD and CatalogI 

Includes product specifications and factory-direct offers. 

800 - 718-8768 



TOLL 

FREE 




to advertise call our toll free number at 800-445-2714 
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Introducing .. .The World’s 
Rest N^^il Clippers ! 





EZ Grip Nail Clippers 

Extra Large 
Finger Loops Are 
The Secret 

EZ Grip Nail 
Clippers Won’t 
Slip Or Slide! 



Folds For 
Compact 
Storage 



PROFESSIONAL QUALITY CLIPPERS! 

Keep nails in salon condition with these unique 
ultra-sharp EZ grip clippers. Won’t slip ‘n slide 
like ordinary clippers, preventing accidental 
nicks. Exclusive dual finger loop design is the se- 
cret. Crafted of durable chromed steel to last 
& last. Toenail clipper is AYZ' L & the Fingernail 
clipper is 3”L; both have precision sharp cutting 
edges. Hurry, order today and Shipping & Han- 
dling is FREE when ordering 2 or more! 

Satisfaction Guaranteed or Return For Your Money Back 



!#82472 



EZ Grip Nail Clippers 

Toenail Clipper(s) @ $6.99 ea. $ 



Fingernail Clipper(s) @ $4.99 ea. 

CA residents must add 7.5% sales tax 



Add $3.95 Regular Shipping and Handling 1st item 
I FREE Shipping & Handling when buying 2 or more 

□ y FOR EXPEDITED SHIPPING (optional) 

^ Add An Additional $2.95 

(receive your order 5-7 days from s hipment) 

Check or money order payable to: Dream Products, Inc. 



$ 

$ 2.95 



Send Order To; 412 Dream Lane, Van Nuys, CA 91496 [ 



□ Discover®/NOVUS®'^Cards 


Dept. 


Exp. Date ^ 


71282 



LI I 



ill ,Ui 1.1 



Address 

City ST Zip 

Daytime Phone # 

Email Address 



www.DreamProducts.com tol!-fre“ 1-800-530-2689 




All Night Relief From 

SNORING, SLEEP APNEA & ALLERGIES 



Non-Stop Relief! Works For As Long As You Wear It! 



ens Nasal Passages For Easy Breathing 



SLEEP EZ 

Only $1 99^ 



WITHOUT 



FREE 



Sleep Better — Breathe Easier! 

Snoring can be a nightmare for those trying 
to sleep in the same room with you and 
chronic snoring can cause a multitude of 
health problems - from stroke to heart attack. 
Sleep EZ is a specially designed mouthpiece 
that gives you night after night of peaceful, 
snoreless sleep by gently keeping the nasal 
passages open while you rest. Completely 
reusable nasal dilator comes with handy carry 
case. One size fits all. 

RECEIVE A FREE SURPRISE GIFT 

WITH EVERY ORDER 

Satisfaction Guaranteed or Return For Your Money Back 




Sleep EZ 

_Sleep EZ(s) @ $12.99 ea. $ 



CA residents must add 7.5% sales tax $ 



FREE Regular Shipping $ FREE 



„ Add $2.00 Ha n dling no matter ho w many ordered : $ 2.00 



FOR EXPEDITED SHIPPING (optional) 

Add An Additional S2.95 
(receive your order 5-7 days from shipment) $ 2.95 



Check or money order payable to: Dream Products, Inc. totai , 
Send Order To: 412 Dream Lane, Van Nuys, CA 91496 



□ VISA □ MasterCard 


□ Discover®/NOVUS®'^Cards 


Dept. 


Card# 


Exp. Date ^ 




71283 


MIN . 


I 


L_LJ 








LL 



Address 
City 



Daytime Phone # 
Emaii Address 






ADVERTISE! 

Your Amazing Product or Business in 

Outdoor Life 

Showcase Sl Classified today! 

For more information on how 
contact one of salesmen today! 

Shawn Lindeman @ 212-779-5501 
Chip Parham @ 212-779-5492 
Frank McCaffrey @ 212-779-5510 

www.outdoorlife.com 




SPORTSMAN’S MARKETPLACE 



To advertise in the Sportsman’s Marketpiace section caii 212-779-5510 







3 FREE DVDS 



#1 in Quality 
& Price. 

in the U.S.A. 

Vr., : 



16 Camo Patterns 
Available 



^ 100% Money Back 

Guarantee 

I • 500 Cordura Nylon 

866 - 492-4849 



LIVE THE DREAM 



DESTINATIONS 



GENERAL 



HUNTING 



THE SOUTH 



REAL ESTATE 



LAND FOR SALE 



FREE! Ozark real estate catalog. 
Affordable getaway properties of all types. 

www.onlineoml.com, 1 -800-591 -4047 



Asking price is $925,000.00 
Call Wayne Hyatt at 602-312-3207 



www.outdoorlife.com 



TRAPPING 



HELP WANTED 



$400 WEEKLY ASSEMBLING PRODUCTS 

from home. For free information, send SASE: 
HOME ASSEMBLY-OL Box 450, New Britain, 
CT 06050-0450 



PcsOutdoors.com 

Trapping, Predator Calling and 
Firearm Supply SUPERSTORE. 

Also check out our Newest Divion: 

www.firebirdshootingsupply.cor 

or call us at 






Live the dream in this stunning 7000 sq ft custom 
full log home nestled on 1.5 acres off the bluffs of 
the mighty Mississippi River in Cassville, 
Wisconsin. 

Breathtaking views from most of the rooms 
including a 70ft viewing deck. Perfect as a full 
time home, hunting/fishing lodge or a weekend 
get-away for your best clients. Just a short drive 
from Chicago, Milwaukee, Minneapolis, 
Madison or Dubuque. There is first class 
amenities through-out the home with quality 
wood and stone work everywhere. 

You will enjoy world class duck and goose 
hunting since you are steps from the Mississippi 
Flyway. Turkey and white tail abound. For the 
fisherman there is a nearby boat launch where 
you can tangle with bass, walleye and double 
fisted size crappie. The beautiful winter brings ice 
fishing, snowmobiling, cross country skiing and 
Bald Eagle watching. 

There are four bedrooms, three full baths for a 
total of eight unique rooms including a finished 
walk-out basement with fiill bath. A large two car 
garage gives you plenty of space for all your toys. 

This is a must see sportsman’s paradise. 



AM Products & No\rslt^ 



adamandeve.com 
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NNESSEE WILD BOAR HUNTING 
N THE CUMBERLAND MOUNTAINS 

CLARKRANGE HUNTING LODGE • P.O. BOX 2008 • CLARKRANGE, TN 38553 

• MEMBER: NAHC/NRA/SCI 

• LARGE, RUSTIC LODGE 

• FULL SERVICE TAXIDERMY 
•MEAT PROCESSING 
•SPECIALIZING IN WILD BOAR 
AND EXOTIC SHEEP & GOAT HUNTING 

iVRITE KEN MOODY, CLARKRANGE HUNTING LODGE, 

-863-3203 www.kenmoodv.com 



APRIL 201 5 81 
















TEN MINUTE6 LATBR, I 
STARTev VeiPlHG- A&AH 
THI6 TIME I IMMePIATBLy 



SPOTTBt? MOVBMBNT 

OUT O? THE CORNER OP MY 
EYE. I TURNER TO LOOK... 



I REALIZER MY ATTACKER WAS A COYOTE. AS I 
STRUOOLER TO MY PEET, I THREW THE ROO TO THE 
OROUNR. IT STARER AT ME, RBAVY TO POUNCB 
AOAIN. BUT MY SHOTOUN LAY OUT OP REACH. 



...ASA ORAY BUNRLE 
OP PUR BARRELER 
INTO ME. THE PRENZIER 
PRERATOR SNAPPBt? 
ANPSNAPLSP, 
TWISTINO IN MY ARMS 
AS IT TRIER TO BITE 
ROWN ON MY HANRS/ 




BE A BETTER SHOT 



O N0 MATTER WHAT YOU SHOOT— A SHOTGUN, PISTOL, RIFLE, OR 
ALLTHREE-THIS BOOK, WRITTEN BY OUTDOOR L/FESHOOTING 
EDITOR JOHN B. SNOW, WILL HELP YOU TAKE YOUR SKILLS TO 
THE NEXT LEVEL. THE ULTIMATE SHOOTING SKILLS MANUAL INCLUDES 
DETAILED DRILLS AND TIPS TO IMPROVE EVERY FACET OF YOUR SHOOT- 
ING. AVAILABLE AT OUTDOORLIFE.COM/SHOOTINGMANUAL. 



STORYTIME 



We pay cash for all true adven- 
tures published. Only those used 
will be acknowledged. Send 
to Outdoor Life, THTM, 2 Park 
Avenue, New York, NY 10016; or 
THTM@OutdoorLlfe.com. Please 
Include a daytime phone number. 
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ILLUSTRATION BY TONY SHASTEEN 













Custom winOow 

corvUgufoUoni Super wide door 



The spacious QIackOut X300 Ground Blind takes stealth technology to a new level. With 300* of broad 
visibility and measuring 90" hub-to-hub. the X300 can accommodate multiple hunters while stDi providing 
more firing angles than other blinds. A built-in ground skirt holds in scent, making this blind practicoHy 
invisible to your prey. Shoot-through como mesh windows mean they'll never know what hit them, 
Conceoled in the X300 Ground Blind, you can freely hunt in plain sight, 

$279.99 







